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By 


Chris Sinsabaugh 


UCK WEAVER has done an- 

other good authoring job in the 
1935 edition of the Automobile 
Buyers Guide, second of the series, 
put out by the Customers Re- 
search Staff of General Motors, 
which is under the guidance of 


the aforesaid Buck Weaver. A 
“best seller’ in 1935, with a dis- 
tribution of more than 3,000,000 
copies, a circulation gained 
largely by word-of-mouth meti.- 
ods, the new Guide is a yardstick 
which accurately measures public 
opinion as to what the customers 
want in the modern automobile. 
That’s its main purpose and it 
looks to me as if the Guide 
records the voice of the people. 
* * cs 

BEING THE VOICE of the 
people, a most interesting fea- 
ture of the book is the result of 
the voting in answer the GM’s 
questionnaire, “Your Car as You 
Would Build It.” The balloting 
again declared that dependability 
ranks first in what car owners 
want. Operating economy is 
second, safety third, comfort 
fourth, appearance fifth, ease of 
control sixth, low list price sev- 
enth, smoothness eighth, pick-up 
ninth and speed tenth. And the 
compiler of the Guide says that 
owners define dependability as 
meaning “freedom from trouble.” 
And the compiler believes that 
freedom from trouble depends 
upon proper design, good work- 
manship and careful assembly of 
the parts and units into a com- 
plete vehicle. 

cd x * 

THEN, TOO, the voting gives 
the industry a line on “tremend- 
ous trifles” that influence the 
choice of the new car. The column 
finds that the ballots record such 


needs as “car that’s easy to 
housekeep,” “dimmer switch on 
floor,” “door handles that won’t 
bruise legs and funny bones,” 


“pright—but courteous lights,” 
“companionable car,” horns less 
insistent,” “lots of room around 
pedals for relaxation,” “battery— 
easy to get at,” “built-in trunk,” 
“substantial body hardware,” re- 
duce bouncing of rear seat,” “ra- 
diator drain tap—make it acces- 
sible,” “soft seat springs,” “friend- 
ly service,” “make car easier to 
keep clean,” “mental ease,” “large 
rear window,” “screen the venti- 
lators—don’t want bees as pas- 
sengers,” “factory supervision for 
radio and heater,” “splashless 
fenders,” three-spoke steering 
wheel for better view of instru- 
ments,” “accessible tire valves,” 
make doors easy to open and 
close,” and so far into the night. 
(Continued on Page 15, Col. 1) 








‘36 Lakayette Makes Bow 





New Lines, Larger|Chevrolet Pushes Output; 


Body, More Power 
Offered at $595 


Kenosha, Wis., June 28.— 
Available in six body styles 
and listing from $595 to 
$700 f.0.b. factory, the 1936 


LaFayette was announced 
this week by Nash Motors. 


A re-designed chassis equipped 
with hydraulic brakes and com- 
pletely streamlined body features 
the 1936 edition of the LaFayette. 
In addition, redistribution of 
weight, a seamless steel top, all 
stee) body, increased horsepower 
and improved spring suspension 
are among the changes offered in 
the new Nash-built car. 


Nash claims the 1936 LaFayette 
has the largest and roomiest body 
ever offered in its price bracket. 
The interior dimensions of the 
sedan models, which are said to 
seat six people with ease, are said 
to compare favorably with the 
interior measurements of higher 
priced cars. The all-steel, seam- 


(Continued on Page 5, Col. 1) 








M. E. COYLE 





Dodge Offers New Series 
Of Standard 3- Ton Trucks 


Detroit, June 28.—-A new series | 
of standard three-ton trucks has 
been announced by the Dodge 
division of Chrysler Motors Corp. 
The new units are in three stand- 
ard wheelbases: 152, 170 and 188 | 


inches. Chassis of longer wheel- 
base, 
Appearance features of the 


Dodge one-half, one and one-half 
and two-ton commercial car and 
truck models also mark the 
three-toners. Radiators are 
slanting. The driving compart- 
ment may be aired through an 
adjustable cowl ventilator. A 
tilted windshield is opened by 


Production Sets 





All Time Record 
At Oldsmobile 


Lansing, Mich., June 28.—Sig- 
nalizing a new all-time production 
record for the company, the 
“102,029th” Oldsmobile was driven 
from the production line here last 
week by C. L. McCuen, president. 

Since the first of the year Olds- 
mobile has produced and shipped 
102,029 cars setting a new high 
mark and exceeding the previous 
high record of 102,028 cars set 
for the entire 12 months of 1929. 

The present record was set in 
six months—which means that 

(Continued on Page 2, Col. 5) 





means of a single crank. The cab | 
seats are wider and deeper and| 
are also adjustable. 

The chassis frame is 
rolled steel. The frame siderails, 
tied together by six cross mem- 
bers (five on the shorter wheel- 
base model), are 89/32 in. deep, 
2% in. wide and 5/16 in. in thick- 
ness. The over-all length of the 
longest chassis frame is 2727/16 
in. to allow diversity in wheel- 
bases, body types, loading fea- 


tures and other transport details. | 


(Continued on Page 18, Col. 1) 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


1935 1934 
Pos. Make Pos. 


1—399,343 Ford 226,069— 1 
2—241,395 Chev. 199,430— 2 
8—170,139 Ply. 122,516— 3 
4— 77,146 Dodge 39,515— 4 


5— 63,086 Olds. 24,667— 7 
6— 59,169 Pont. 32,082— 5 
7— 32,141 Huds,* 26,452— 6 
8— 26,943 Buick 22,368— 8 


9— 19,011 Chrys. 9,591—10 
10— 16,891 Stude. 17,410— 9 


*Includes Terraplane, 
Total All Makes 
463,269 756,111 


See cumulative figures to 
| date, 1935-1934, pages 16-17. | 











of hot| 


Sales Continue at Peak 





By CHRIS SINSABAUGH 

Detroit, June 28.— Chevrolet 
Turned out more than 115,000 
units in June, a month which or- 
dinarily marks a slowing down 
of the industry as a whole on 
current production. Not so with 
Chevrolet, though, for June was 
one of the _ best production 
months in its history. But even 
more than 115,000 is far from 
satisfying the demand built up 
by William E. Holler, general 
sales manager, and his army of 
Chevrolet dealers. The demand 
for the new Chevrolets contin- 
ues to exceed the supply—even 
producing to the full limits of 
production capacity. 

So Chevrolet goes into July 
with a demand for its product 
that makes it easy to understand 
the diagnosis of conditions of M. 
E. Coyle, president and general 
manager, who feels that this de- 
mand is going to keep up 
throughout July and very likely 
into August. July production will 
| be at least as high as June and 
maybe it will exceed it. Dealers’ 
— anticipate such a condi- 
tion. 
“We are going into July under 
| obligation to keep up production 
| at the maximum,” President Coyle 
told me. “The orders we already 
| have, plus those that are coming 
| in during the month, are enough 
| to assure continued peak activ- 
ity. In other years we would be 
| expecting a seasonal let-down at 
(Continued on Page 12, Col. 5) 


Roosevelt’s Plan 
Faces Hot Protest 
FromTrade Heads 


Motor Chiefs Undecided 
On United Attack On 


Proposed Schedule 


Washington, June 28. — 
With hearings assured as a 
result of the Administra- 
tions retreat from its orig- 
inal position demanding im- 
mediate enactment of President 
Roosevelt’s new tax program— 
which, if passed, will lay a new 
and heavy burden upon the al- 
ready over-taxed automotive in- 
dustry—American industry gen- 
erally at the week-end was pre- 
paring to enter vigorous protest 
against the proposed corporate 
levies. 

While spokesmen for the auto- 
motive industry here stated that 
no plans as yet had been formu- 
lated for an organized protest, it 
was known that individual execu- 
tives within the industry undoubt- 
edly would appear on behalf of 
the corporations they represent. 
Furthermore, unofficial but com- 
petent observers held that there 
was strong likelihood that the 
manufacturers, as a unit, would 
make a presentation at the hear- 
ings to be held by the House 
Ways and Means Committee. ' 

It became known also that the 
Chamber of Commerce of the 
United States has sounded out a 
wide list of groups with a view 
to the submission of a joint pre- 
sentation on the tax issue. 

Indicative of the attitude of 
business and industrial leaders 
2, Col. 2) 








(Continued on _Page 





ME WA Hears Rotaile of 


Dealer Sales-Service Plan 


By MEL ADAMS 


Chicago, June 28.—Automotive 
jobbers from coast to coast and 
key points in between—a selec- 
tive cross section of the industry 
—this week got some new ideas on 
the fast traveling neighborhood 
sales and service movement and 
its potentialities. 

The occasion was the fourth 
annual MEWA summer confer- 
ence at the Edgewater Beach 
Hotel, sponsored by the Motor 
and Equipment Wholesalers Assn., 
and attended by officers, directors, 
members of important committees 
and regional representatives. 

The meetings had as their pur- 
pose the consideration of subjects 
of primary concern to jobbers. 
There were numerous such topics, 
and, judged from the length of 
time given to it, the neighborhood 
sales-service plan rated high 
among the points of interest. 


Chosen by the MEWA officials | 


“as the man best qualified to tell 
the neighborhood sales - service 
story,” was Col. E. M. Lubeck, 


dealer service editor of Automo- 
tive Daily News. Upon his in- 
troduction and at the close of 
his address he was’ referred to 
in that light by E. T. Satchell, 
president, and B. W. Ruark, gen- 
eral manager, of the association. 

For nearly one hour and a half, 
Col. Lubeck held the keen atten- 
tion of his listeners as he out- 
lined the origin, growth and re- 
sults from the neighborhood sales- 
service movement. They were 
especially interested when he told 
them of the greatly increased 
revenue which jobbers who take 
advantage of the resulting dealer 
market could reap for themselves. 

At the conclusion of the talk, 
there was much applause, but few 
questions, for as one jobber put it, 
the subject had been covered so 
completely by the speaker from 
| every angle that nothing was left 
in doubt. 

One questioner wanted to know 


(Continued on Page 4, Col. 1) 











ADN Washington Bureau) 


W Shteahen. June 28.—An early 
court test of the constitutionality 
of the Wagner-Connery Labor 
Disputes Bill was anticipated by 
observers here as the conference 
report on the measure was ap- 
proved by both House and Senate 
and the bill was being sent to the 
White House for President Roose- 
velt’s signature. It is understood 
that the President will sign the 
measure Monday. 

That the Wagner Bill remains 
unconstitutional despite the “doc- 
toring” which it underwent fol- 
lowing the Schechter NRA de- 
cision by the United States 
Supreme Court, is the opinion of 
many competent authorities here, 
and that the legislation will make 
an early appearance in court is 
considered to be a foregone con- 
clusion. 

The measure, which was vigor- 
ously opposed by virtually every 
responsible unit of business, in- 
dustry, and agriculture in the 
country as an unjustifiable, un- 
American, and illegal abridge- 
ment of the rights of employes as 
well as employers, provides for 
the establishment of an_inde- 
pendent labor relations board. 

The conference committee 
agreed on the following provision 
in connection with collective bar- 
gaining: 

“The board shall decide in each 
ease whether, in order to insure 
to employes the full benefit of 
their right to self - organization 
and to collective bargaining and 
otherwise to effectuate the poli- 
cies of this act, the unit appro- 
priate for the purposes of collec- 
tive bargaining shall be the em- 
ployer unit, craft unit, plant unit 
or sub-division thereof.” 

The conference committee re- 
fused to accept the House amend- 
ment which read that nothing in 
the act “should abridge the free- 
dom of speech, or of the press, as 
guaranteed in the first amend- 
ment to the constitution.” The 
committee agreed that such a 
statement had “no proper place 
in the bill.” 

With passage of the conference 
report by both Houses, interest 
immediately centered upon the 
probable personnel of the board, 
there were rumors here to the 
effect that Francis Biddle, chair- 
man of the temporary labor 
board, will be appointed to head 
the permanent establishment, and 
that with him will be named 
Edwin 8S. Smith, also a member 
of the temporary set-up. Since 
the resignation of Dr. H. A. 
Millis, University of Chicago, the 
board has lacked a third member. 

As a result of agreement be- 
tween the House and Senate, the 
resolution extending the excise 
taxes for another two years was 
sent to the President today for 
signature. The bulk of the more 
than $500,000,000 in excise taxes is 
levied on automobiles, gasoline, 
and other products directly re- 
lated to the automotive industry. 

Capitol action on this resolution 
was speeded as the week wore on 
in order to prevent automatic 
lapsation of the levies tomorrow 
night, which would have occurred 
under the original legislation. 

A difference was settled be- 


tween House and Senate con-| 


ferees on the resolution. The 


House had demanded a two-year | 


extension; the Senate resolution | 
asked a one-year extension. The 
Senate finally agreed to the) 


House action. 


L-O-F Has Novel Pump 


Toledo, O., June 


Glass Co. has 


Libbey-Owens-Ford 


developed a new type of gasoline 
pump designed for night advertis- 
ing. This feature is achieved 
through a heat treated glass of 
unusual strength. It is reported 


that the glass has five times the 


strength of ordinary glass and that | Scensaadl 
Los Angeles. 


it can be manufactured in color to | 
suit the taste of the purchaser. 
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Early Test of Revised Wagner Measure Foreeast 


Bill Awaits President’s 
St gnature Probably Monday 


Roosevelt Tax 
Facing Protest 
From Industry 


(Continued from Page 1) 


generally was the statement is- 
sued by Fred H. Clausen, chair- 
man of the Federal finance com- 
mittee of the United States Cham- 
ber of Commerce. Clausen’s state- 
ment, issued early in the week 
when Administration leaders still 
were endeavoring to strong-arm 
the President’s proposal through 
without adequate public hearings, 


included the following telling 
lines: 
“Our committee on _ federal 


finance stands ready to examine 
objectively any bills that may be 
proposed. Speaking as an indi- 
vidual and judging from the mes- 
sage to Congress last week, I 
believe that a measure following 
the lines of such new proposals 


as are now advanced would pro- | 
duce less rather than more reve- | 


nue. Such a measure would vio- 


late a fundamental of good reve- | 


nue policy namely, that the tax- 
ing power should not be em- 


| 


ployed for purposes other than | 


producing revenue. Any measure 


for new or higher revenues now | 


or later should be on an equi- 
table basis and should be ad- 


vanced as a part of a definite pro- | 
gram to obtain a balance of the} 


budget.” 


Ey lish ‘ebe er 


Will Attempt 
New Speed Mark 


Washington, June 28.—John R. 
Cobb, one of England’s foremost 
auto speed record holders arrived 








Detroit, June 28.—The Chevro- 
let Motor Co. set a new all-time 





| company 





in New York une 26 for an early 
July speed trial on the Bonneville 
Salt Bed near Salt Lake City, 
Utah. 


Cobb will drive a powerful Na- 
pier-Railton Special, catalogued 
in International competition un- 
der Class A, the maximum rating 
of engine size. Cobb is bringing 
with him two well-known Eng- 
lish speedsters, Charles Dodson 
and Tim Rose-Richards, who will 
relieve him at the wheel. 


|} record during May for total vol- 


ume of parts and _ accessories 
sales. The previous record dated 
back to the boom year of 1929, 
when August sales reached a 
peak that stood as a record for 
nearly six years 

Announcement of the new rec- 
ord was made at White Sulphur 


| Springs by M. D. Douglas, man- 
| ager of the Chevrolet parts and 


accessories division, before a 
gathering of the leading field men 
of the division, guests of the 
during a three days’ 
stay awarded them in recognition 
of their success in rolling up re- 
gional and zone records con- 
tributing to the high May total. 
Chevrolet has been awarding 
monthly prizes to retail salesmen 
in each of its nine regions to pro- 
mote the sale of accessories; the 
party at White Sulphur was for 
the three high regional and three 
high zone record holders from 
among the company’s own parts 
and accessory men in the field. 
At the single formal meeting of 
the group, the organizing of the 
Chevrolet Parts and Accessories 
Record Club was announced, with 
membership limited to those who 
do outstanding work in the di- 
vision. Douglas announced as 





ADN in California 


28.—Announce- | Be 
ment has been made here that the | 





William Ullman, Washington correspondent for ADN, is making a survey of paning 


including the manufacture, distribution and o; 
shown here in California with his faithful 
**1000"’ license tag. 
Ullman 


explains to officials the ‘chow come’’ of his 

Hanna, editor ‘‘Westways’’ and John L. 

The results of Ullman’s travels and observations will appear shortly in the 
columns of ADN. 


ration of automobiles in the U. S. He is 
adillac and his envied District of Columbia 


In the courtyard of the Automobile Club of Southern California, 


lates. Left to right: Ullman, Phil 


on Blon, veteran newspaper man of 





group, 


Chevrolet Sets New Record 
In Parts and Accessories 








M. 





Chevrolet Parts Men Celebrate 





To mark a new all-time record for volume of cusiness set in May, the parts and accessories — of the Chevrolet Motor Co. staged a 
three-day party at the Greenbrier, White Sulphur Springs, having as guests of 
accessories managers who topped all others in rolling up sales during May. 


ane the three regional and the tiree zone parts 
Douglas, manager of the division, was host. 


In the 


he is the one in white trousers, ad row, center. 


original members of the new club 
the three regional and three zone 
winners present at the meeting, 
and others, including assistant 
zone parts and accessories man- 
agers and company representa- 
tives in the field, to a total of 42 
members. 

“This three-day visit at White 
Sulphur, and the forming of the 
Record Club,” said Douglas, 
Chevrolet’s means of emphasizing 
to its dealers the profit possibili- 
ties of the accessory business. 
Many Chevrolet dealers, of course, 
have long recognized the sale of 
accessories as an important 
branch of their business and a 
large contributor to their gross 
revenues and profits; others treat 
accessories as a casual side line, 
letting the profits that are right- 
fully their own go to other mer- 
chants. 

“It is the dealer who neglects 
the opportunities for profits in 
the sale of accessories that we 
are striving to reach, and we are 
doing it quite successfully. It is 
to reward our own representa- 
tives, who have been _instru- 
mental in making their regional 
or zone dealerships conscious of 
the value of accessory merchan- 
dising in an organized way, that 
we have staged this pleasure trip 
to White Sulphur. To the efforts 
of the regional and zone men in 
May may be credited the Chev- 
rolet Motor Co.’s remarkable rec- 
ord of exceeding, last month, the 
boom year record of 1929 for a 
single month’s business volume 
in parts and accessory sales.” 

The winning regional and zone 
parts and accessory managers for 
whom the party was given were: 
R. P. Bruner, Midwest region; H. 
Wilson, Southwest region; F. W. 
Wilkens, Southeast region; P. E. 
McCracken, Dallas zone; E. M. 
Schmitz, Memphis zone; G. G. 
MacRobert, Birmingham zone. 

Other guests included the P. & 
A. managers of the remaining six 
regions—J. Val Strough, Pacific 
Coast; J. F. Daley, Flint; Leon 
Bard, Atlantic Coast; G. A. 
Sprackling, Great Lakes; J. H. 
Meisch, New England; and T. 
Eliason, Eastern. 

Members of the Chevrolet Cen- 
tral Office P. & A. division staff 
who, with Douglas, acted as 
hosts, were I. W. Thompson, as- 
sistant manager; J. W. Auther, 
parts merchandising manager; P. 
A. McKay, accessory research and 
merchandising manager; C. F. 
Maguigan, warehouse manager; 
and J. J. O’Laughlin, director of 
budgets, 

The roster of the new Record 
Club includes, besides the six 
winners listed, the following men 
in the field: 

Zone Parts and Eccessory Man- 
agers—D. R. Lashmet, El Paso; 


“are | 











T. H. Edwards, Denver; P. A. 
Philbin, Houston; J. M. Glinn, 
Charlotte, R. Freimuth, New Or- 
leans; R. B. Stitzel, Oklahoma 
City; J. W. Hudson, Atlanta. 

Assistant Zone P. & A. Man- 
agers—E. L. Alley, Dallas; M. B. 
Huie, Birmingham; J. D. Moore, 
Memphis; M. E. Patterson, At- 
lanta; W. A. Carter, Houston; 
T. J. McCarty, Charlotte; O. H. 
Colley, New Orleans; C. R. Ham- 
ilton, Denver; A. H. Raborn, Okla- 
homa City; L. E. McGraw, El 
Paso. 

Zone P. & A. Representatives— 


P. M. Ruef, New York; P. W. 
Kemp, Minneapolis; L. M. Ros- 
sett, Memphis; R. R. Mehring, 


Minneapolis; A. §S. Williamson, 
Philadelphia; A. J. Sawyer, New 
York; R. C. Stuntz, Philadelphia; 
H. W. Taylor, Detroit; C. R. Allen, 
Dallas; D. Burrell, Baltimore; H. 
F. Minderman, Wichita; O. A. 
Carter, Dallas; C. M. Gellatly, 
Oklahoma City; C. L. Carver, 
a R. S. Steer, Dallas. 


Diiedtion Sets 
All-time Record 
At Oldsmobile 


(Continued from Page 1) 
more cars have been built in the 
Oldsmobile plant during the first 
half of this year than were ever 
before produced in any entire 
year in the 38-year history of the 


company. 
With six months yet to go, Mc- 
Cuen estimated that the 1935 


mark will exceed 150,000 cars. 

Along with production and em- 
ployment records, every Oldsmo- 
bile sales mark has also fallen, 
it was said. Already retail sales 
for 1935 have surpassed those for 
the entire year of 1934. 


Chicago | Sales 
41% Above 1934 


Chicago, June 28.—Declines in 
both wholesale and retail sales of 
motor cars during May as com- 
pared with April through the 
Middle West, with a considerable 
increase over May a year ago, are 
reported by the Federal Reserve 
Bank of Chicago. 

The comparisons, based upon 
returns from dealers, show that 
wholesale sales were down 8.9 per 
cent numerically in May as 
against April, but their value was 
4.2 per cent greater. They in- 
creased 41 per cent in number of 
cars and 52.2 per cent in value 
over May, 1934. 

Retail sales showed a decline of 
13.6 per cent in units and 11.9 per 
cent in value by comparison with 
April, but gains of 15.9 per cent 
in number and 19.7 per cent in 
value were recorded over May of 
last year. 











Plan Would 


New and Used Car Business’ 


Detroit, June 28.—Inspired by 
an editorial “Let’s Forget the 
Code” which appeared in ADN 
June 22, B. B. Ezell, of Charles- 
ton, W. Va., comes forward with 
a plan to take the dealer entirely 
out of the 
save as a stockholder in a central 


sales organization. 


Ezell is in charge of used car 
sales for the Capital Motor Sales 
Co., Ford and Lincoln dealers in 
Charleston. He writes as follows: 


Plan Suggested 

“I have been in the new 
used car business for the past 15 
years and have gone through the 
recent period under the code and, 
realizing some of the bad features 
and some of the good derived 
from the said code, I for one 
would like to see the dealers and 
manufacturers get together and 
work out a plan to solve this 


whole used car situation regard- | 


less of the code. Personally, I 


believe that this can be done as | 


follows: 
“First: Manufacturers must 
definitely specify in each dealer's 


contract that said dealer shall 
not appraise, take in, trade or| 
keep for sale, used cars in his 


place of business. The job of the 


new car dealer should be to sell | 


new cars. 


May Own Stock 
“Second: 
tract between the dealer and the 
manufacturer should prevent a 
dealer from owning stock in a 


corporation, the object of which | 
is to buy, sell, appraise, re-condi- | 


tion and handle used cars. This 


used car corporation 


ently and be in no way connected 


with or a part of the new car'| 


dealership. 

“Third: Our town has a popu- 
lation of 50,00 to 75,000 with from 
12 to 15 new car dealers. Each 
dealer today has from $5,000 to 
$40,000 worth of used cars on 
hand. Every dealer in our coun- 
ty, city, district or even our state 
should turn over his used car 
stock and accept in return stock 
in ‘Used Cars, Inc.’ ‘Used Cars, 
Inc.,’ should select the very best 
man available as manager. 


Multiple Lots 

“Fourth: Manager of 
Cars, Inc.,’ should establish as 
many used car lots or garages as 
he deems advisable to properly 
handle the used cars turned over 
to ‘Used Cars, Inc.’ He should 
employ one exceptionally good 
man to run each used car lot, and 
it should be stressed that the 


’ 


manager of each used car lot is| 
to so operate that at the end of | 


the year a dividend of at least 
10 per cent to 20 per cent should 
be paid to stockholders. 

“Fifth: An owner of a used 
car who wishes to trade on a new 
car should have the privilege of 
visiting all used car lots of ‘Used 
Cars, Inc.’ The man 
of each used car lot should make 
an offer for the used car or issue 
a credit slip showing the amount 
offered for said used car which 


would apply on any new car. 
Said offer to be good for 24 hours 
providing car has not’. been 


wrecked and providing car is in 
as good condition mechanically as 
when inspected by the used car 


manager. There should be no 
agreement or arrangement be- 


tween used cars lots setting the 
price on the used cars and each 
used car lot manager should be 
the sole judge of the value of the 
used car. 

Field Will Grow 

“Sixth: ‘Used Cars, Inc.,’ may 
include the whole state, district, 
county or city. 

“Seventh: The used car busi- 
ness in the next 10 years will 
equal new car business since it is 
now necessary to sell from two 
to five used cars in order to sell 
one new Car. 

“Eighth: 


used car business — | 


and | 


Nothing in the con-| 


must be} 


separated and handled independ- | 


‘Used | 


in charge | 


Why not have our} 
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Dealer Offers His Solution to Used Car Problem 


Separate 


{ dollars invested in used cars on 
a paying basis? 
“Ninth: One man cannot do 


two jobs, so let us separate the 
new and used car business and 
| make a reasonable profit on each. 
“Tenth: If the manufacturers 
| will include such an agreement in 
their dealers’ contract more new 
cars will be sold than are now 
being sold. The dealer will profit 
by not having all of his ready 
cash tied up in used car in- 
ventories.” 


Hudson Exeels 
In Guggenheim 
Braking Tests 


Detroit, June 28.—Tests which 
show that the modern automobile 
far exceeds what textbooks refer 
to as “perfect practice,” have just 
been concluded on a Hudson 
| stock eight cylinder sedan. The 
| tests were made by Dr. Alexan- 
der Klemin, in charge of the 
Guggenheim Laboratory at New 
York University. As conducted 
|at the Guggenheim Laboratory 
the braking or deceleration tests 
were measured by means of a 
Tetley Decelerometer and a steel 
| tape. Full stops were made from 
speeds of from 10 to 50 miles per 
hour. In all of these stops, pre- 


the same speed were bettered by 
a wide margin. Police require- 
ments were bettered by 40 per 
| cent at normal driving speed, and 
by a wide margin at all speeds. 
At 20 miles an hour, for exam- 
ple, the police require 22.4 feet. 
Previous best recorded 


| distance at this speed was 18.1 
| ft. The Hudson stop, according 


to Professor Klemin, was 13.5 ft. 
At 40 miles per hour, police re- 
quire 89.3 ft. The best recorded 
stop previously was 72.4 ft. and 
the Hudson stopped in 63.8 ft. 

These distances were all re- 
corded on the most accurate of 
instruments. The car speedom- 
eter was disconnected and a 
speed recording device belonging 
to the laboratory was _ substi- 
tuted. Readings were taken on 
a Tetley Decelerometer and 
checked with a steel tape. In ad- 
dition to the test on the brakes, 
acceleration, economy, carbure- 
tion and other salient features of 
| the car were investigated. In all 
|these departments, the car far 
surpassed what the latest engi- 
| neering textbooks and reference 
| work regarded as perfect per- 
formance. 


viously recorded braking tests at | 


stopping | 


3 


Olds Marks All-Time Record 





CE 


Washington, D. C., June 28.—A 
recent survey of the U. S. Bureau 
of Public Roads, revealing that 
the average motorist 
600 gallons of gasoline yearly, has 
led to the disclosure that fuel 
costs of about $75 a year are in- 
creased more than $32 by federal 
and state gasoline taxes. 

Studies of fuel and tax costs, 
made by the American Petroleum 
Industries Committee, show 
since 1920 the average price 
motor fuel has been reduced 


of 
60 


McCuen, OlJsmobile president, turns over to D. E. 
car marked a new all-time high in production of Oldsmobiles. 
1929, the previous peak, when 102,028 were produced. 


Travel Savings Tivcatened 


By Upward Taxation Trend 


consumes | 


that 


per cent, while taxes on that fuel | 


have increased about 6,000 per 
cent. In other words, taxation 
is tending to eliminate one of the 
greatest assets of highway travel, 
economy. 

The studies show that in 1920 
the average motorist paid $178.44 
for the entire year’s supply of 
gasoline. In 1933 the supply cost 
him only $74.46. However, while 
gasoline taxes cost him only 54 
cents for the year 1920, in 1933 
they cost him $32.46. 

The findings are supported by 
a recent report of the Federal 
Trade Commission stating that: 


“The combined rate of state and | 


federal sales tax on_ gasoline, 
ranging from three cents per gal- 


Hudson Makes Good 





Experts check readings on’ a Tetley Decelerometer clamped to the running board of this 


Hudson. 


departments require a car to stop in 89.3 feet. 

The Hudson stopped in 63.8 feet. 

similar Hudson brake test full credit was not given Hudson’s performance. 
have proved six times better than police requirements. 


72.4 feet. 


This device records the braking ability of the car. 


At 40 miles per hour, police 
The best previously recorded stop was 
In a caption last week recording a previous 
Hudson brakes 


Ralston, vice-president, the 


More cars have 


lon in some states to eight cents 
in others, amounts to an average | 
of about 5.15 cents per gallon and 
costs the consumers of gasoline 
approximately $700,000,000 a year.” 

Federal and state levies upon | 
gasoline now constitute an aver- 
age sales tax of more than 40) 
per cent. | 


U. S. Puts Damper on | 
Voluntary NRA Pacts} 


Washington, D. C., June 28. 
Pointing out that many inquiries 


keys to 1 
heen built in the first six months of 1935 than in all of 





are being received at NRA re- 
garding voluntary agreements un- 
der Section 4(a) of the National | 
Industrial Recovery Act, as 
amended, a letter of general ex- 
planation has been sent out to all 
Washington and field offices by 
Prentiss L. Coonley, director of 
the division of business a 


tion. 

“At the present time,” the letter 
states, “no definite and final pro- | 
gram relative to procedure for} 
and scope of such voluntary} 
agreements has been formulated. | 
A thorough study of the scope, | 
significance and usefulness of | 
such agreements is in progress. | 
Pending the determination of | 


1935 Oldsmobile No. 102,029. This 


policy, we must refrain from ac- 
tively encouraging industries to 
submit formal application for 
voluntary agreements.” 


Canadian Board 
Studies Question 


Of Padded Prices 


Halifax, N. S., June 28.—Briefs 
purporting to show that Cana- 
dians were paying an average of 
$200 more for their cars than 
they would for similar products 
in the United States, because of 
a tariff that enriched not the 
Federal Treasury but the Ameri- 


can manufacturers, were before 
the Canadian Tariff Board today. 

In addition the board had 
under consideration submissions 


that Nova Scotian motorists were 
paying about five cents a gallon 
too much for their gasoline. 

J. L, Stewart of Toronto, man- 
ager of the Canadian Automobile 
Chamber of Commerce, and A. F. 
Pendergast, assistant to the 
president of Imperial Oil, Ltd., 
were present, but made no state- 
ments as the briefs were pre- 
sented to Hon. George H. Sedge- 
wick, C.M.C., chairman of the 


| board. 


Pendergast said that the case 
for the gasoline refiners would 
be presented later. 





New Rail Charge Ruling 


Concerns Traffic Heads 


of traffic executives of automo- 
bile factories members of the 
Automobile Manufacturers Assn. 
in Detroit last week, the proposed 
additional charges by railroads 
for delivering and receiving car- 


Detroit, June 28.—-At a automo. | 


load freight at factory sidings, | 
was a subject of particular in- 
terest. 

“A decision rendered by the} 


Interstate Commerce Commission 
upsets a practice as old as the 
American railroads of placing | 


cars on factory sidings with no 
additional charges over the line 
haul freight rates,” said J. S.| 


Marvin, general traffic 
of the AMA. 

“In addition to 10 separate de- 
cisions declaring unlawful allow- 
ances made by the railroads to 
industries that perform this 
switching with their own engines, 
the Commission also issued a gen- 


manager 


eral decision to the effect that 
services such as performed in 
placing cars on public team 


| This decision 


tracks are to be considered the 
maximum services that the car- 
riers themselves can lawfully ren- 
der in handling the large volume 
of freight that they deliver and 
receive at factory sidings. 
“While shippers have always 
paid the railroads,” said Marvin, 
“for moving freight cars from 


| point to point within large indus- 


plants, the entire develop- 
ment of a major part of Ameri- 
can industry has been based on 
furnishing, in effect, railroad 
terminals on factory property. 
of the Commission 
comes as a complete 
surprise, insofar as it relates to 
services directly connected with 
the movement of freight where a 
line haul is involved and from 
which the railroads’ revenues are 
derived.” 
Companies 
meeting included: 
lac, Chevrolet, Chrysler, General 
Motors, Graham-Paige, Hudson, 
Hupp, Pontiac, Olds and Reo. 


trial 


therefore 


represented at the 
Buick, Cadil- 


/ 


- 


\ 


XI 

















Jobbers Hail Sales-Service at MEWA Conference 


ADN Editor Discusses 
New Merchandising Plan 


(Continued from Page 1) 


more about the $10,000,000 worth 
of maintenance equipment which 
Col. Lubeck pointed out was 
bought by dealers operating neigh- 
borhood sales-service outlets 
thus indicating the eagerness with 
which jobbers may be expected 
to go after this market. 

Another point striking home 
with special force was Col. Lu- 
beck’s observation that while au- 
tomobile dealers operating neigh- 
borhood sales-service stations may 
feel compelled to buy manufac- 
turers’ parts for the make of car 
they handle, they are independ- 


ents in other cases and real pros- | 
pects of the jobbers, since these 
stations service all makes of auto- | 


mobiles. 
Dominating the conference were 
presentations and discussions of | 


ways whereby jobbers could pro- 
tect themselves in the distribution 
set-up on the one hand and im- 
prove their position on the other. 

Competitive channels of distri- 
bution were especially in the spot- 
light. President Satchell struck 
the keynote, when he stated the 
situation thus: 

“We used to do a lot of worry- 
ing about chain store competition, | 
but right now that is a minor 
consideration. Our real competi- | 


Manufacturers Say- 





Henderson 
general 


George P. 
B. W. Ruark, 


manager of the 





tion and threat come from the 
car manufacturers and the oil 
companies. Let’s not fool our- 


selves on that point.” 
Opposition to the methods of 
the oil companies was crystalized 


in a talk by Tom Glasgow, MEWA | tration, who explained the FHA |—— 
representative to the petroleum | policy of financing the sale of | 


industry, and the further proposal 


Speaker 













| 


Ham Suter, of Milwaukee, Wis., one of the 


oldest jobbers, enlightens his fellow _mem- 
bers at the Motor and Equipment Whole- 
salers Assn. summer conference in Chicago. 


(right), chairman of the manufacturers relations committee, 


Motor 
low-down in a huddle during the MEWA summer conference in Chicago. 


| parts making claims which they 


| P. 
| MEWA manufacturers’ 
| committee, who reported on the | 
| activities of his group; W. E. Wis- 


| sler, 


| 
} 


| throughout the country. 


showing 56 colors, has just been 
released to members of the Textile 
| Color Card Assn., it was learned 
| today. 


| “Arabian Nights,” 
| outstanding 
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that protests be registered in 
Congress against the alleged prac- 
tice of major oil companies “us- 
ing excess profits made from pipe 
line operations and the manipula- 
tion of the crude oil market, tak- 
ing those profits to subsidize their 
marketing divisions with a view 
toward exterminating retail and 
jobber competition in the petro- 
leum field.” 

Because of this and other prac- 
tices it was contended that tne} 
jobber branded oil “has very little 
market excepting through inde- 
pendent stations” and that “with 
the passing of these independent 
stations also goes the tremendous 
volume of accessories and sup- 
plies sold by them.” 

Frank G. Stewart, of Washing- 


ton, D. C., prominent MEWA 
member and executive secretary 
of the wholesalers code,, dwelt 


upon a plan under consideration 
by the U. S. Bureau of Standards 
for establishing a “yardstick” in 
the matter of parts. He stated 
that both the government and 
the public need protection against 
sub-standard parts and urged that 
all jobbers unite in a common 
movement to help bring this | 
about. He _ protested against | 
manufacturers of sub-standard | 





Pontiac Sales | 
| 
| 


Total 76,147 


- 


Units to Date) 


| deliveries of Pontiac automobiles 
| in the United States from Jan. 1 
through June 20 exceed those for 
the entire year of 1934 by more 
than 3,000 cars, it was announced | 
today by A. W. L. Gilpin, vice- 
president and general sales man- 
|ager of Pontiac Motor Co. 

Deliveries this year to date to- 
tal 76,147 while those for the 12 
months of last year were 72,877, 
it was stated. The 1935 figures 
have not been equalled since 1929. 
At the end of the second 10 day 
period of June, 1934, Pontiac deal- 
ers had delivered 40,169 cars thus 
revealing an increase in retail 
sales this year of more than 75 
per cent. 


Trucks Get 95% of 
Livestock Business 

Indianapolis, Ind., June 238. 
Ninety-five per cent of all live- 
stock arriving at the Indianapo- 
lis stock yards reaches market 
by motor truck, according to fig- | 
| ures compiled by the Indiana} 
| Farm Bureau, the other five per | 
| cent coming by rail. 

This completely reverses the 
can not substantiate. situation of a few years ago 

Other speakers on the program| when 95 per cent of the stock 
and their subjects included Percy | Was shipped by rail, it was stated. 
Wilson, Chicago regional director| Changed marketing problems 
of the Federal Housing Adminis- | have resulted from the change in 


| Pontiac, Mich., June 28.—Retail 
| 


gives 


and Equipment Wholesalers Assn., the 


service station equipment; George | 
Henderson, chairman of the 
relations 


MEWA director, and Kay | 
Kneisly of the Irving-Cloud Pub- | 
lishing Co., who discussed legis- 
lative trends; Walter Lawrie and 
Don McKim of MEWA, who told 
of jobber regional activities 





Color Card Issued 


New York, June 28.—The regular | 
edition of the 1935 Fall Silk Card, 


In addition to the two highlighted 
features, “Crushed Pastels” and 
the card portrays | 
basic shades especially 
arranged in the ecard with lighter 
tones to suggest the smartest color 
harmonies and contrasts. In the 
basic group are several important 


—for jobbers. 


Renaissance influence in fashion. 


T. Satchell, president of the Motor and Equipment Wholesalers Assn., goes over the 
MEWA Summer | 


order of business with Margaret Stockenberg between sessions of the 
conference at Chicago. 


| of 





| hood 


Better Times Ahead | 







































r p ¢ ; That’s what Walter Lawrie, assistant general manager, and Don McKim, 
shades in keeping with the Italian | parts distribution manager of Motor and Equipment Wholesalers Assn., seem to be agreeing 
upon in this intimate chat at the MEWA summer convention in Chicago. 





At MEWA Conference 





transportation methods. In for- 


| by exceeding the total for May, 


| lac general sales manager, upon 


| which he visited many key cities 





Cadillac Sales 
Best in 6 Years 


| Chick Reports 

































Detroit, June 28.—June is bring- 
ing to Cadillac-LaSalle dealers 
| along the Pacific Coast a volume 
| of retail sales that has not been 
equaled in any one month during 
| the last six years, it was stated 
| here today by ,J. C. Chick, Cadil- 


returning from an extensive trip 
through the West. 


His return concluded a 9,000- 
mile, coast-to-coast tour during 


for a personal survey of business 
conditions. He was accompanied 
on the Western leg of his trip by 
K. E. Gray, head of the Cadillac 
business management depart- 
ment. 


“With June sales on the West 
Coast reversing the usual trend 


our retail organization in that 
section is having not only the 
best month of the current year, 
but also the best month since 
1929,” said Chick. 


Buick Sales Up 





mer years, it was pointed out, 
each market place drew from a 


| given territory, but rapid motor | 


transportation makes most any| 
market available and favorable | 
market trends attract the volume | 
live stock, the bureau said, | 
adding that it was not unusual 
for stock to be transported more | 
than two hundred miles by truck. 


James H. Ray Named 
Spokane Group Head 

Seattle, Wash., June 28.—James | 
H. Ray was re-elected president 
of the Automotive Maintenance 
Assn. of Spokane, the annual 
meeting, just held. 

Other officers elected follow: 
Jess M. Lomax, vice-president; 
Ray Prentice, W. A. Mast, Her- 
man Little, Floyd Jarvis and 
Wade Adams, directors. 


at 


“The outstanding development 
in automotive merchandising in | 
the past 10 years is the neighbor- | 
sales and service station. | 

. Itis the parts manufacturers 
and their jobbers, some 2,000 of | 
them in America, who keep the 
bigger part of the 24,000,000 cars | 
and trucks in America today in| 
operation. 





|ies of Buick motor cars during 


Briet Highlights 
ot Lubeck’s Speech 


| 
service, 


ing. 


alarming increase in motor acci- 


Through First 
10 Days of June 


Flint, Mich., June 28.—Deliver- 























the second 10 days of June re- 
flect sustained strength in the re- 
tail automobile market with the 
prospect that June will go into 
the records as one of the best 
months of the year, W. F. Huf- 
stader, general sales manager of 
the Buick Motor Co., disclosed 
today. 

Sales during the period were 
2,332 units, Hufstader said, as 
compared with 1,846 in the first 
10 days of the month and 2,292 
in the corresponding period of 
May. He said reports from the 
field indicate a further increase 
in retail deliveries during the final 
10 days of the month. 





“The automobile business, or 
any business, will grow depending 
upon the desire of the owner or 
head of the business to give serv- 
ice to those who have purchased 
his goods, . . Before the advent 
of the neighborhood sales and 
service station, 83 per cent of the 
business created by the dealer 
was going to persons who had no 
hand in selling the original car. 








* * * 






“I don’t know of a single dealer 
which has gone into this new 
movement that has lost money. 

* 








* * 














“The dealer advertises quick 
Therefore, to give this 
quick service the parts man must 


co-operate. It’s worth develop- 


” 












Reckless Drivers Lose 
Licenses in Safety Drive 
Montreal, Que., June 28.—Hen. 

T. B. McQuestion, Minister of 

Highways of Ontario, revealed 

recently that approximately 1,000 

motor vehicle drivers in that 

province had had their driving 
licenses suspended during the 
first four months of this year, as 

a result of the drive to check the 















dents and fatalities by imposing 
more severe penalties for viola- 
tions of traffic rules. 
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Remarkable Roominess 


Claim of Nash-Built Line 


(Continued from Page 1) 


less bodies, built by the Seaman | 
Body Corp., have seamless steel 
tops and steel floors. 

Extra head room has_ been 
achieved by dropping the floor, | 
which is made of heavy gauge 
steel welded together, several 
inches lower. This floor provides 
a foundation for the body itself | 
and because of its box-type sill | 
construction becomes an _ addi- 
tional frame for the car. The} 
floor of the rear compartment has | 
been depressed to increase foot 
room and lower the center of | 
gravity. 


Seamless Top 


In the new bodies the top of | 
the cowl, windshield pillars and 
forward section of the roof as| 
far back as the center door} 
pillar are formed by a single} 
stamping. Each rear side quar- 
ter of the body and side roof | 
crown panel as far forward as} 
the center of the door pillar are | 
formed in a single piece. The} 
rear half of the top and the entire | 
back panel of the body are formed | 
in another huge stamping. The} 
welds are all located where there | 
is no great strain and there are | 
no sharp angles that would tend | 
to draw the metal thin. 


Sound deadening, heat and cold | 
resisting felt, in waffle pattern, is | 
cemented firmly to the roof. A| 
loosely matted layer of soft fibres | 
further insulates the top against 
heat and cold. More soundproof- | 
ing and temperature insulation is 





Nash engineers nicknamed the smart new 

radiator markings on the 1936 LaFayette, 

eyebrows. The generous use of chromium, 

together with black striping on the front 

end of the new Nash offering in the low- 

price field, provides a contrast that adds 
much to the car’s smartness. 


furnished in this body by the use 
of a rubber-asphalt composition 
that is sprayed over all the in- 
side surface of the body. 


Plenty of Room 


The contoured rear quarter 
contains a large luggage com- 
partment and additional room for 
the storing of the spare tire. 
There are two sedan models with 
built-in trunks, which furnish 
greater luggage carrying capacity. 

Springs are of the synchronized 
type introduced on the 1935 Nash 
and LaFayette cars and now used 
on all Nash-built cars. They use 
no oil and are said to possess a 
constant co-efficient of friction as 
well as a constant rate of oscilla- 
tion. This year the LaFayette 








Three on a seat and all three with plenty of leg, elbow and head room—that’s the LaFayette 


boast for its 1936 sedan and Victoria models. 
above seem to ve it. Front seats are 52!/2 


inches at the shoulder. From windshield to rear seat measures 83'/, inches and from seat 
cushions to roof, 38 inches. 


springs have been lengthened so 
that there are 97 inches of spring 
suspension on each side. In short, 
85 per cent of the car’s 113-inch 


wheelbase is over springs. Double- | 
acting, hydraulic, automatic ad-| 
justable shock absorbers are fur- | 


nished for all four wheels. 
Weight Redistributed 


Redistribution of weight pro-| 


vides increased riding comfort for 


the new car. By moving the} 
engine forward, both front and | 
rear seats have been moved for- | 


ward so that all passengers ride 
between the axles. 

Brakes are hydraulic. They 
operate with duo-servo action and 
provide 176 square inches of brak- 
ing surface. 

The design of the 1936 engine is 
similar to that in former models 
with the addition of several re- 
finements that have increased 
horsepower. The L head, six- 
cylinder motor, with 217.76 cu. in. 
displacement, develops 83 horse- 
power at 3200 r.p.m. 

Again the seven-bearing crank- 
shaft and rifle bored connecting 


rods are features as are down-| 


draft carburetor, extra hard cyl- 
inder block, air silencer and 


| cleaner, hollow crank pins, alloy 


Invar-strut pistons, four piston 
rings, air cooled generator and 
clutch pedal starting. 
Cloth Standard 
Cloth is the standard upholstery 


with mohair available on special | 


order. Standard equipment at no 


extra cost includes: Front door | 
arm rests, roller shade on rear | 


window, rear seat foot rests, rear 
compartment ash tray with 
cover, sun visor, rear-view mirror, 


| windshield mirror, instrument 
| panel package compartment, two | 


tail lights and two parking lights 
in the headlights. 


‘Reo Gets Order 


For 25 Buses 


Lansing, Mich., June 28,—Fur- 
ther evidence of renewed business 
activity for the automobile manu- 
facturers is contained in the re- 
ports of the Reo Sales Corp. 
which announces that it has just 
taken an order for 25 metropoli- 
tan type bus chassis from the Los 
Angeles board of education. 

This order follows closely that 
for a fleet of 90 Reo Speed Wag- 
ons for the Department of In- 
terior, United States Government. 
Delivery of these units was made 
last week by T. H. Lloyd, Oak- 
land Reo dealer. 


Takes New Post 

Philadelphia, June 28.—Resigning 
from his position as secretary and | 
sales manager of Gaul, Derr and 
Shearer Co., Mike Shapiro will be- 
come sales manager of the New| 
York region of Carbide and Carbon 
Chemicals Corp., New York. After 
Aug. 1, Shapiro will be located with 
the Shapiro Sales Co., Lorraine 
Hotel. 


And the dimensions as well as the picture 


inches wide at the cushion and rear seats 54 | 
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1936 LaFayette First of New Car Crop to Appear , 


ance ip enitcinnineninancemcineintaccinti 


The New 1936 LaFayette 





| . . : : . ° 
| Here’s the first of the 1936 cars—the LaFayette with aeroform design, all-steel body, hydraulic brakes and increased roominess. Nash 


engineers and designers have co-operated to send the LaFayette into its third year with features that make motoring economical, 





A new method of attaching radiator and front fenders is used on the new 1936 LaFayette. 

Fastened to the frame only at their forward tips, the fenders escape the strains affecting the 

frame because of their pivotal attachment. The radiator is mounted together with the front 
fenders by means of steel ‘‘A’’ bracing shown in the above picture. 


Million-Vote Poll Shows 
Owner Asks Dependability 


Detroit, June 28.—The Ameri- 
can motorists demand depend- 
ability above all else in his auto- 
mobile, according to a tabulation 
of questionnaires sent to over 
1,000,000 motorists and reported 
in the second edition of “The 
Automobile Buyer’s Guide,” pub- 
lished by the customer research 
staff of General Motors. 


Dependability First 
Of the list of 10 general char- 


| acteristics voted on, the follow- 
ing factors were voted for, in the | 
order named: dependability; econ- | 
omy; safety; comfort; appear- | 


ance; ease of control; first cost; 
smoothness, pick-up, and speed. 
The new edition of “The Auto- 
mobile Buyer’s Guide” is an 80- 
page volume, illustrated, dealing 
with various phases of motoring, 


| and written from the viewpoint of 


the practical motorist. Each year 
General Motors, through its cus- 
tomer research staff, invites over 
1,000,000 drivers, owners of all 
makes of cars, to express their 
preferences as regards various 
features of design, equipment, 
style and performance character- 
istics, and it is largely on these 
surveys that the book is based. 
Non-advertising in nature, it dis- 
cusses in non-technical language 
the most recent developments in 
automotive design and engineer- 


ing from the standpoint of their | 


relation to the expressed tastes 
and desires of the motoring 
public. 


The last section of the book is 





safe and enjoyable. 





questionnaire, 
which the car buyer can psycho- 
analyze his needs, tastes and de- 
bearing on 
their next car. 


now under way 


search staff in its surveys and to 


| requesting a copy. 


By Farm-Science 
Industry Group 


Detroit, June 28.—The commit- 
tee on permanent organization 
named at the recent Dearborn 
Conference of Agriculture, Sci- 
ence and Industry, has an- 
nounced that the name Farm 
Chemurgic Council has been se- 
lected for the organization. 

Francis P. Garvan, president 
of the Chemical Foundation, Inc., 
has been elected president. Other 
officers are Wheeler McMillin, 
first vice-president, representing 
agriculture; Howard E. Coffin, 
second vice-president, represent- 
ing industry, and Roger Adams, 
third vice-president, representing 
science. William W. Buffum will 
be treasurer, Clifford V. Gregory, 
secretary, and Carl B. Fritsche 
will take over the position of 
managing director, with Hugh C. 
White as director of publicity 


Frank Orin Wells 


Greenfield, Mass., June 28.—Frank 
Orin Wells, 80, actively identified 
for more than 60 years with the tap 


and die industry here, died June 23. 
With his father, Elisha Wells, and 
brother, Frederick EK. Wells, he 
founded Wells Bros. in 1876, mak- 
ing taps, dies and screw plates. In 
1912, Wells Bros. was consolidated 
with the Wiley & Russell Mfg. Co. 
to form the present Greenfield Tap 
& Die Corp., which produces a num- 
ber of items used in the automotive 


| industry. Mr. Wells served as pres- 
| ident of the Greenfield corporation 


until 1920, when he left to form the 
Wells Tap & Die Co., now operating 
with Frederick E. Wells as presi- 
dent. His widow, a daughter and a 
brother survive. 





Heads up with plenty of room to spare is another feature of the new 1936 LaFayette. 

| Thirty-eight inches of head room is provided for both front and rear seat passengers. Seats 

are wider too with accommodations for six passengers in the sedan and Victoria models— 
5212 inches wide at the cushion in front and 54 inckes at the shoulder in the rear. 
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One sacred pledge we make our friends here and now. This publication, 
God willing and so long as it is in our charge, will never champion the 
cause of any individual or any corporation which is not for the best inter- 
ests of the automotive industry as a whole. Nor will its columns be used 
to spread gossip or inflame prejudice. It will confine itself to the up- 
building of the industry it is pledged to serve, wholly through the dis- 
semination of NEWS which is timely, authentic and of value. 





Summer Sal (e) stice 


ITH THE ENDING of June too many members of 

the retailing automobile selling fraternity are likely 
to sit back with the feeling that the 1935 selling day is 
done. Just where the idea originated that automobile 
sales drop into the doldrums during the summer sal (e)- 
stice would be difficult to say, but nevertheless it is shared 
by many. 

July sales during the past six years have on an average 
placed it as third best selling month of the year. In 
this six-year period July has accounted for 10.85 per cent 
of the entire year’s sales. August has run close with 9.32 
per cent of the year’s total and September has kept pace 
with 7.84 per cent of the year. On this basis it is easily 
seen that 28.01 per cent of the entire year’s sales may be 
expected to be made in the three months falling within 
the so-called summer slump. At this rate the quarter of 
the year comprised of July, August and September ac- 
counts for better than one-quarter of the year’s sales. 

The dealer who does not let down on his summer selling 
this year is in line to cut himself a goodly slice of profit 
cake. With better than a quarter of his year’s sales norm- 
ally falling within the next three months, he faces the 
even brighter prospect this year of a definite upturn in 
sales during November and December. 


What Is a New Car? 


7 A RECENT piece of sales promotion material released 

by the Chrysler Corp., the question is asked: “Have 
you ever heard a used car purchaser refer to his car as 
‘My New Car?’” This point we believe is well taken. 
The attitude of too many dealers is that the least said 
about the used car, after it is sold, the better. 

We must not lose sight of the fact that every car 
owner is a potential new car buyer. Your attitude toward 
the purchaser of your used cars will undoubtedly be re- 
flected in his attitude toward you when he comes into 
the market again. The car purchased by the used car 
buyer is HIS NEW CAR. His pride of ownership is just 
as great, and his interest in performance is just as keen 
as though he had purchased a new car. The dealer who 
accords him the same treatment the new car buyer re- 

} ceives will be making a friend for himself and his 
products. 


| May We Reiterate 
J NQUIRIES from our readers regarding the present 
dealer new car stock situation makes it clear that many 
readers do not fully understand the relation of new car 
registration to production. For this reason the average 
estimate of new car stocks in dealer hands is high. 
Production figures include new passenger cars and 
trucks produced by American owned plants throughout 
the world. Registrations cover only domestic sales in the 
United States. In order to find a reasonably close dealer 
stock figure we must deduct at least 11 per cent for ex- 
ports; we must be sure that the registrations and produc- 
tion figures cover the same period of time; we must make 
allowance for 30,000 to 50,000 cars sold to government 
bureaus and not registered in states. On this basis dealer 
stocks of 259,000 new cars and 54,000 trucks are indicated. 














Because of the national holiday, July 4, the mid-week 
edition of Automotive Daily News for July 3 will be 
omitted. 












CHRIS SINSABAUGH, Editor 
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“2 Word in 





edgewise” 


By the Publisher 





THIS column hav- 
ing been guilty of 
everything else but 

it now tackles the 
used-car problem with the same 
savoir faire with which in suc- 
cession it has solved the problems 
of the Sunday newspaper auto 
section, the return of romance to 
the road and the alarming in- 
crease in grade crossing acci- 
dents, all of which, you must ad- 
mit, have baffled the industry for 


yars and yars. 
* * * 


What No 
Used-Car 
Problem? 


THE TYPEWRITER on which | 
this is written is of a standard | 
make and it would be easy to 
ascertain its vintage by the serial 
number which is engraved deeply 
into some part of the frame work. 

It is not a new machine and yet 
it would be hard for you to dis- 
cover that fact either from its! 
appearance or its operation. To 
all intents and purposes it might 
have just been delivered from the 
factory where it was made and 
in the hands of its first owner or 


user. The chances are, however, | 
that it has covered hundreds of 
miles of white paper with the 


multiple problems of great busi- 
ness. Perhaps now and then, the 
tender words of a love letter, the! 
sweet words of condolence or the 
harsh angry words of criticism, 
have spun the web of Life from 


its keyboard. 
ok * * 
IN OTHER WORDS, it is a 


used-typewriter. A machine that 
was once bought new at the full 
price which covered the cost of 
the material, the labor, the adver- 
tising, the selling and (we hope) 
a little dividend for the stockhold- 
ers of the concern that made it. 
After serving a long and useful 
life it was turned-in by its orig- 
inal owner because he wanted a 
new machine and could afford to 
buy it. Once again it was in the 
hands of the men who make and 
sell typewriters. It was taken 
down in a shop equipped for that 
purpose, the worn parts were re- 
placed, the enamel refinished, the 


In This 


be observed upon request. 


First Truck 


trade-mark restored. It looked 

and acted exactly like a new Ordinarily I am content to read 
machine. We bought it from a| Automotive Daily News ge 
used-typewriter “lot” at about a ee a oe 
half its original cost, although it roe ‘a’ of aia issue of June 8, 
had been taken in for about a however, you make a direct appeal 


for information which I regard it 
my duty to supply. , o 

Under the heading “Who Was?”, 
asks who the first 


quarter of that figure. The price 
at which it was bought and sold 
was determined by its serial num- 


ber. We could have bought a] 4 correnponsont laches wee 
hundred or :¢ Si > ¢ motor truck manutac urers sre, 
1 a thousand more that and in the Editor’s Note following 


looked and acted just like it. 
* + * 

THE POINT is that they have 
standardized the re-building of 
used-typewriters over a period of 
years, the buyers accept them as 


you ask for information. 

“Much depends upon how you de- 
fine the term “manufacturer.” The 
first motor trucks built in this coun- 
try were built a great many years 
ago. I recall an item in one of the 


such and there is a demand, so trade journals some years ago 
I'm told, which keeps the used-| thy "Guitt ‘on Long Island about 
: : P ) ) 40 Slé é 
market just about even with the cman ccc: this was not a 
new. Sales methods for moving] manufacturing venture. Several 
the used-typewriters are as ag- passenger car builders whose his- 
gressive, if not more so, than| tory goes back into the gay nineties 


put some sort of box bodies on some 


those employed in selling the new i 
and might there- 


product. Advertising in all forms| of their chassis, . 7 
is used. The problem of the used- fore lay claim to having manutne, 
typewriter is not considered as a| ‘UTed # truck before the dawn o 
: : : the century. However, interpreting 
problem at all. It is simply ac- the term “manufacturing” in the 
cepted as a fact that there are] <ense that I am sure will be ac- 
two very definite markets for] cepted by most of your readers, | 
typewriters—one for the new and| believe that the first and oldest sur 
one for the rebuilt machines.| viving truck manufacturer is Mack. 
There is a profit in both sales and| The first Mack was built during the 

year 1899 and was delivered in the 


both manufac or ¢ saler are 
ufa turer and dealer are early part of 1900; and Mack trucks 
out to it, but in full accord : 


get 


: } have been manufactured ever since. 

and co-operation with each other. Although it may not be proper 

7 ° . for me to comment on the truck 

IT MAY BE possible that the] history of the International Har 

prosaic old typewriter industry vester Co., I do happen to r call 

might offer us something to think | that — this compere was oe 
Tr : : og 1Q aut rvjes ¢ : 

about There is nothing new| hish-wheel auto buggies and auto 

c s wagons in 1913. It was some years 
under the sun I know, and I am , : 5 ide ante 

: : se .. | after that the Harvester Co. aban 

even more certain that there S| doned its old high-wheeled line of 

no plan, scheme or solution to] vehicles and started building more 

the used-car problem which has] or less conventional motor trucks. 


I should hazard a guess that it was 
about 1915.—Merrill C. Horine, sale 
promotion manager, Mack-Interna- 
tional Motor Truck Corp., New York 
City. 


Help! Help! 

Tuskegee Institute in Alabama, a 
school where Negro boys and girls 
are learning how to become useful, 
self-supporting citizens, is in need 
'of old trucks and delivery wagons 


not been tried by someone, some- 
where, but I have never talked 
with anyone in this industry who 
did not curse it as a sort of 
malignant growth that would 
eventually destroy us all, manu- 
facturer and dealer alike. Maybe 
we've gotten a hold of the wrong 
end of the bear! We ought to be 
leading it instead of keep’n’ hold! 
of its tail——G.M.S. 


ONE OF THE BIGGEST PIECES 
IS STILL TO BE HAD, BOYS’ 































































Cut Yourself a Piece of Cake 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. P 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


Readers 


to use for practice and training in 
its automobile shops. Since the In- 
stitute is supported largely through 
contributions, it is appealing to 
automobile manufacturers who may 
have such trucks on hand and are 
willing to donate them. 

An announcement in your 
zine would reach many of these 
automobile manufacturers, and we 
are therefore writing this letter in 
the hope that you can publish this 


maga- 


appeal for aid in your next issue. 
If a manufacturer has a_ truck 
which is ready to be discarded or 


turned in at a very small allowance, 
we could have it made fit to run and 
then get it driven down to Tuskegee 
by one of our graduate students, 
where it would be worth many times 
its cash value in the practice and 
experience it would give these earn- 
est students. 

Dr. F. D. Patterson, president, 
Tuskegee Institute, Alabama, or Rob- 

(Continued on Page 17, Col. 5) 


AS OTHERS 


SEE IT 





Soaking the Motorists 

The automotive industry paid more 
than half of the $10,306,424.68 col- 
lected by the Federal Government 
in taxes in Michigan during May. 

The exact amount which the manu- 
facturers’ excise taxes on cars and 
trucks, tires, accessories and parts 
accounted for, according to the Act- 
ing Collector of Internal Revenue, 
was $5,779,231.91. 

The Federal gasoline tax also took 
$34,631.81 directly out of the pockets 
of the operators of automotive ve- 
hicles. 

These 
ing facts. 


figures reveal two interest- 
Since the excise taxes on 
new cars, ete., turned in to the 
Government $1,248,311.46 more in 
May than in April, the sale of cars 
and equipment in Michigan is hold- 
ing up encouragingly. That is one 
tale the figures tell. 

A less pleasant fact revealed by 
Government tax returns is that au- 
tomobile owners and operators are 
paying more than their fair share 
of taxation. When to State gaso- 


(Continued on Page 13, Col. 5) 
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Chevrolet Quality Manufacture 
has created 


PUBLIC ACCEPTANCE 


for 
THREE LINES in 


THREE SEPARATE MARKETS 





i THREE different fields, the 


largest group of prospects are 


available to the Chevrolet dealer. 


And Chevrolet dealers have a line 


of quality products especially de- 
signed and priced for each of these 
three volume markets. For pros- 
pects who want exceptional quality 
at low cost, there is the Master 
De Luxe Chevrolet, with its Five 


Famous Features. For an entirely 


ye 


The New 
MASTER DE LUXE 
CHEVROLET 


Aristocrat of Low-Priced Cars 










The New 
STANDARD 
CHEVROLET 


World’s Lowest-Priced Six 










A Complete Line of 


HALF-TON AND 
1%-TON TRUCKS 


World’s Lowest Prices 













different group of prospects, there 
is the New Standard Chevrolet, 
the world’s lowest-priced Six. For 
truck buyers, there are Chevrolet 
Six-Cylinder Trucks, selling at the 
world’s lowest prices. With these 
attractive sales advantages, Chev- 
rolet dealers have three oppor- 
tunities to build even greater 
profits than ever. 


CHEVROLET MOTOR COMPANY 
DETROIT, MICHIGAN 











Neighborhood Repairs Now 
Made in Ford Dealer’s a 


By E. M. LUBECK 
Detroit, June 28.—The Hogan & Lane Ford quick serv- 
ice station here is another of the remade station type. 
Originally the place of business of a former Ford dealer, | 
the station has been revamped and laid out to handle the | 





business of a neighborhood which previously had its auto- | 


motive service work cared for in garages scattered 
throughout the section. The station was opened last 
January. Asa location for sales it presented possibilities 
in promises only. Today, from a® 

sales angle, 40 per cent of the 
new Ford sales on record at the 
main office of 
the company 





Eight men comprise the sales 

force and three, used car men 

handle the reconditioned cars. 
Access to the shop is from two 


NEIGHBORHOOD 





SALES AND a: eae sides. The equipment includes 
SERVICE PLAN ‘1 C Th "" rf two grease hoists, a motor an- 
vn. e jeed-' alyzer, a brake tester and the| 


er - quickie” is 
said to be con- 
tributing more 
prospects than 
the force at the 
main store. 
When the sta- 
tion opened the 
amount of gaso- 
| line and oil 
| sales possible was problematical 
| owing to the number of conven- 
tional filling stations in the neigh- 
borhood. The first months sales 
amounted to less than 4,000 gal- 
lons. During May the volume 
crept up to close to the 10,000 
gallon mark and oil sales have 
run up to 300 gallons, nearly trip- 
ling the volume when the station 
opened. 


Repair and adjustment works 
on all makes of cars now runs 
as high as 760 jobs per month and 
greasing jobs average better than 
eight a day. The feeder station 
has sent an average of 100 major 
repair jobs and body jobs to the 
main station. G. S. Coates, man- 
ager, advises that one of the main 
jobs outside of the minor repairs 
and adjustments has been that of 
installing replacement motors on 
the older Ford models. Six men 
are on the shop pay roll in ad- 
dition to two parts stock men. 


usual feeder station type fitments. 
The shop holds a dozen cars. The | 
salesroom is large enough for 
three display models. 


H. Sidrow Heads Group 
To Welcome Elks Cars 


Indianapolis, Ind., June 28.— 
Appointment of Harry Sidrow, 





6 © 29 
Quickie’ W 
Commenting on the develo 

Sales and Service Station type 


says: 
puts the dealer and the shop 
station business, with this one 


station failed because it relied 


lacked that solid something ar 
ness. This solid 


here, as chairman of the commit- 
tee which will welcome the Elks 






Good Will cars to Indianapolis 
next month, has been announced 
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head of the Coburn Chevrolet Co. lodge convention, will arrive here 


Canadian trade magazine, Motor, in its 1935 Spring Number, 


“In a nutshell, the neighborhood sales and service plan 


sales of quick services and small profit merchandise. It 


something—car sales 
dealer and the shop operator have. 
borhood sales and service plan will succeed for the very 
reason that the super-service plan failed.” 
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Remade “Quickie” Gets 40% of New Car Sales 


@ 


Hogan & Lane, Ford dealers in Detroit, have 


for an entire neighborhood that formerly was ‘ 
station was opened last January. 





by James Nelson, exalted ruler of 
the local Elks lodge. 

Two of the eight cars which 
have been touring the country 
since May 25 aiming to touch 
every State in the Union before 
meeting again in Columbus, O., 


on July 15 for the Elks grand | June 28. 


Washington, 


law 


Trucking Assn., Inc. 


ill Succeed 


pment of the Neighborhood 
of dealership in Canada, the 






would come under the 







merce. 





operator in the super-service 
exception: The super-service 
for its existence solely on the 






trations, was 
statistical division of ATA. 







ound which to build its busi- 
and repairs—the 
Consequently, the neigh- 









| interstate. 











hicle. 
per operator averaged 2.59. 


on July 3, Sidrow said. 
An elaborate reception for the 
Elks travelers is being planned 


into seven types- 


by local Elks. | commodity, contract, anywhere- 

—- ° | for-hire, city cartage and mixed 

Ts ° '—it was found that the latter 
*a> > : > 

Timke n Bulletin Obsolete classification operated the great- 

Detroit, June 28.—A bulletin is- est number of vehicles—36.1 per 


sued Sept. 1, 1933, by the Timken- 
Detroit Axle Co., of this city, cov- 
ering the application of Timken and 
Wisconsin axles to motor vehicles, 
is now obsolete, according to Law- 
rence W. Fischer, Timken - Detroit 
advertising manager. 

“This bulletin has no bearing on 
current axles,” Fischer said. “In 
every case the vehicles specifications 


cent. Of the total 


cent actually were in 
commerce. 


categories: 


are submitted by the vehicle and ; : 

axle recommendations are made in mon carrier, 11.7; commodity car- 
writing by Timken and Wisconsin to rier, 2.7; contract carrier, 18.5; 
the vehicle manufacturer. Purchas- anywhere-for-hire operator, 23.6; 
ers of vehicles equipped with Tim- and city cartage operator, 2.5. 


ken or Wisconsin axles should dis- 
regard any reference to the above- 
mentioned bulletin,” he concluded. 


NEIGHBORHOOD 
STATIONS 


THAT ARE UNIFORM IN DESIGN WILL 
, MULTIPLY YOUR SELLING OPPORTUNITIES 


Retail outlets like Krogers and A & P have long ago proved the value 
of uniformity. It’s the same with neighborhood stations. Motorists 
quickly associate them with the make of car they sell. Prospects are 
increased ...sales are multiplied. The latest developments in the design 
and construction of Porcelain Enamel Stations are available from Austin. 


SERVICE STATION DIVISION 


THE AUSTIN COMPANY 


Engineers and Builders—National Headquarters: 16112 Euclid Ave., Cleveland, O. 
Offices in Principal Cities —— Detroit, Michigan, 2842 West Grand Boulevard. 


found increased profits in this re-made sales and service station. 
split up among a score of little fellows is now centered in the shop of this station. 


229,500 for-hire vehicles will be 
affected by a federal regulatory 
is the estimate which has| ployes per operator. 
just been released by American | 
Of the total 
| it is calculated that 90,000 of the 
| vehicles actually cross state lines, | 
while the remaining number 
law be- 
cause they affect interstate com- 


The report, based on code regis- 
prepared by the| 


The report covers 29,600 inter- 
state operators of 76,810 vehicles, 
of which 58,367 actually operated | 
They employed a total | 
of 112,621 workers, an average of 
3.80 per operator and 1.47 per ve- 
The number of vehicles | 


Breaking down the operators 
regular route 
common, irregular route common, 


operated by 
that group, however, only 29.4 per 
interstate 


The percentage of vehicles actu- 
ally operated between the states 
is as follows for the remaining six 
regular route common 
carrier, 11.6; irregular route com- 


The mixed type also employed 
the greatest percentage of work- 






Ford Dealer Finds Profits Here 





Repair and service work 


The 


Federal Regulations Will 
Affect 229,500 Vehicles 


That) ers per registrant—7.75—with reg- 


ular route common carriers run- 
ning a close second with 7.66 em- 
The greatest 
number of employes per vehicle 
was 2.02 per cent by the regular 
route common carriers. 

The report discloses further 
that 66.8 per cent of the inter- 
state operators have only one 
truck; 14.5 per cent, two vehicles; 
|/11.1 per cent, three to five ve- 
hicles; 4.2 per cent, six to 10 ve- 
hicles; 2.5 per cent, 11 to 25 ve- 
hicles; and nine-tenths of one per 
cent, more than 25 vehicles. 

Of the total number of vehicles, 
25.8 per cent were owned by one- 
truck operators, and 20 per cent 
by operators of 25 trucks or more. 

The greatest number of em- 
ployes—23.9 per cent—was also 
accounted for by the largest 
fleets. 


Hudson Sales 
Show Upward 
Trend in June 


Detroit, June 28.—Sales of Hud- 


sons and Terraplanes for June 
are showing a strong upward 


trend, reports W. R. Tracy, vice- 
president in charge of sales of 
the Hudson company. “The third 
week in June is materially better 
than the second week and the 
second week was better than the 
first,” states Tracy. “As a mat- 
ter of fact June is running May 
a close race. The first week in 
June actually exceeded the first 
week in May, in spite of all tra- 
ditions to the contrary. 

“Retail sales of Hudsons and 
Terraplanes at the present time 
are ahead of last year by nearly 
7,000 cars. As a result sales have 
pushed production so closely that 
it is difficult to deliver many mod- 
els in less than three weeks’ time. 
Our unfilled orders indicate a fine 
production for July and all terri- 
tories are reporting a strong re- 
tail demand.” 


French Show Scheduled 

Washington, June 28.—The French 
automobile show is to be held in 
Paris from Oct. 3 to 13. 

The committee for the show will 
reserve the right to refuse entrance 
to any company which is in bank- 
ruptcy or which is being operated 
by liquidators. Foreign companies 
will be admitted on the same foot- 
ing as the French, if they have par- 
ticipated in at least three previous 
automobile shows and if they belong 
to a nation where the automotive 
industry is an active member of the 
“Bureau Permanent International de 


l’Automobile” and whose customs 
duties on French vehicles previous 
to August, 1914, were not higher 


than 15 per cent ad valorem. Special 
space will be reserved, however, for 
manufacturers of those countries 
which do not fulfill the above con- 
ditions. 











Requires F iling 


AUTOMOTIVE DAILY NEWS, SATURDAY, 


ot Rates 


And Establishes Charges 


- Providence, R. LI, 
Supervision of motor’ vehicles 
transporting property for hire in 
Rhode Island will, 
1, come under the control of a 


newly-enacted truck regulatory 
law. 
The provisions of the _ act, 


adopted by the General Assembly 
in the May session, are briefly as 
follows: 

1. No common carrier may 
operate on public highways with- 
out a certificate granted by the 
commission after a hearing. 


Must File Rates 


2. At the time of application 
for a certificate a schedule of 
rates or charges must also be 
filed. Such rates must be “com- 
pensatory and not less than the 
cost of performing such service” 
and will be subject to review by 
the commission. 
not, without permission of the 


commission, charge more or less | 


than the regulated rate, and the 
commission may, after notice and 
hearing, alter or amend 
schedule of rates. 

3. Contract carriers are subject 
to generally the same regulations 
as common carriers. 


A carrier may | 


any | 


June 28.—| 


effective July | 





4. Applications for a certificate | 


must be accompanied by a fee of 
$10. A distinguishing plate must 


be displayed at all times and may | 


not be transferred to another 
vehicle without permission from 
the commission. There will be an 
annual charge of $1 for this plate. 


Exceptions Named 


4. Common carriers 
tion Feb. 1, 1935, and prior there- 
to, will upon application within 
90 days of the effective date of 
this bill, be granted by the com- 
mission a certificate for the right 
to continue to operate without 
limitation of qualification, 


operated on Feb. 1. 
carriers will come 
same regulation. 


under the 
Both must con- 


form to regulations of the com- | 


mission regarding rates and 


routes. 

5. Exceptions’ to 
regulation will include 
engaged exclusively in the deliv- 
ery of mail, vehicles owned and 


in opera- | 


in the} 
same manner as they were being | 
Contract | 





commission | 
vehicles 


operated by the Federal Govern- | 
ment, or by any department of | 
the state of Rhode Island, or by) 


any county, city, town or district. 


Financial Evidence 
6. Interstate carriers must ap- 


ply to the commission for hearing | 


and permit. The commission can 
make reasonable rates and regu- 
lations with respect to operations 
within the state. Such carriers 
may not engage in intra- state 


business and shall be exempted | 
from fee for this permit, but must | 


display an identifying interstate 


carrier plate. 





Coming Events 





JULY 
22-23—Pittsburgh, Pa. Pennsylvania Automo- 
bile Trade Assn. Convention. William 
Penn. 
OCTOBER 
3-13—Paris, France. French Automobile Show 
NOVEMBER 


2-9—New York City. National Automobile 
Show, Grand Central Palace. 
9—Buffalo, N. Y. 


Buffalo Automotive Trade 





Assn. 34th Annual Show. 

§-16—Toronto, Can, National Motor Show of 
Canada, under auspices Canadian Na- | 
tional Automobile Chamber af Com 
merce. 

10-16—Cincinnati, 0. Automobile Dealers’ 
Assn. Automobile Show. Held ip 
Music Hall. 

16-23—Minneapolis, Minn. Northwest Auto- | 
mobile Show. Armory Bldg. | 

23-28—Celumbus, 0. Auto Show 

23-30—Montreal, Can. National Motor Shew | 
of Eastern Canada. 
DECEMBER 

2-8—Seattie, Wash. Auto Show. 

9-13—Atlantic City, N. J. Autemotive Service 
Industries Show. Coliseum. 





7. Evidence must be furnished 
of financial ability to pay at least: 
$5,000 damages for death or in-| 
jury to one person; $10,000 for | , 
death or personal injury to two 
or more in the same accident; and 
$1,000 for property damage. Evi- 
dence may be in the form of in- 
surance, bond, or guarantee. 

8. Penalties, at the discretion 
of the court, are set at not more 
than $200 for each separate of- 
fense and/or not more than one 
year's imprisonment. 













of EveryTen "Z 
WW Truck Sales Fall 
in the Model C-30 


The International Model 
C-30 is the outstanding 
truck value in the 1%- 
ton field today. Chassis 
price $595 f.o0.b. factory 


“APEM Shows 
Increase in 
Employment’ 


Detroit, June 28.—- Automotive | 
Parts and Equipment Manufac- 
turers, Inc., reports that the 
total number of people employed | 
by the automotive parts and| 
equipment manufacturing indus- | 
try during the four-week period | 


ending Mar. 17, 1935, was 185,616. 
This is an increase for the in- | 
dustry over the similar  four- | 


week period of 1934 of 12,285 em- 
ployes. 
Some 481 member manufactur- 
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ing plants of Automotive Parts 


and Equipment Manufacturers, 
Ine., account for 87.3 per cent of 
the total employes reported for 


| the entire industry. 


Compiled figures for the indus- 


| try show that the total payroll 
| 

for the year 1934 amounted to 
well in excess of $150,000,000 and 


the value of products 
by this industry, 


produced 


this association during the yearly | 
1934, 


period ending June _ 30, 
amounted to more than $600,000,- 
000. 


Wilcox Place First 


Omaha, Neb., June 28.— Wilcox 
Motors, Omaha Graham _ dealers, 
placed first in the “Victory drive” 
sales contest in the Kansas City 


district. 


and reported to} 


New Rhode Island Trucking Law Effective July 1 





diss: Diesel Trip Cost 
$2.21 for 1,200 Miles 

Chicago, June 28.—A fuel cost 
of $2.21 for a 1,200-mile trip be- 
tween New York and Chicago in 
his Diesel-powered Auburn car 
was reported by C. L. Cummins, 
president of the Cummins Engine 
Co., of Columbus, Ind., as:he ar- 
rived here yesterday. 

His Auburn, one of the first 
passenger cars ever equipped 
with a Diesel engine, was kept at 
a speed, Cummins said, of about 
50 miles an hour during most of 
the trip, although he said its top 
speed was 90 miles an hour. The 
ability to develop 100 horsepower 
was } claimed for the motor. 


Sell International 


Trucks 







and make the low-priced 
142-ton Model C-30 the 
spearhead for the full line 


N the popular C-30, at its record low 
price, the International Truck dealer 

now has a powerful weapon at his hand 
for assailing the 1%-ton market —the mar- 
ket which absorbs nearly 60 per cent of all 
trucks sold in the United States. He not only 


has, for immediate sale, a truck value which 
we believe is superior to the best that is being 


same customer, 


offered by any competitor, but he has a spearhead 
of attack for presenting the full line of International 
Trucks. The Model C-30 gives the International man entree 
to scores of new prospects, and every time he sells the 1/- 
ton unit, he is in admirable position to deal with other 
truck needs of the 


The complete International line, ranging from ¥-ton to 
10-ton, fits every hauling need in every dealer’s commu- 
nity. Selling is made easier for every dealer by the reputa- 
tion of the trucks and the service—by the International 


finance plan on both new and used trucks—and by the 
constant volume of International advertising. Ask the near- 
est International branch for information on the franchise 
in your territory. 


INTERNATIONAL HARVESTER COMPANY 


606 So. Michigan Ave. 


OF AMERICA 


(Incorporated) 


Chicago, Illinois 





iF 











Tartine ‘Survey Sees Market for 3,500, 000 Cars 


Automobile is 


Answer of Three-Fourths 


New York, June 28.—A poten- 
tial market for 3,500,000 new and 
used passenger cars during the| 
closing nine months of 1935 will | 
further increase in 1936, is seen | 
in July instalment of what will 
become a regular quarterly busi- 
ness survey conducted by the 
national magazine Fortune. The 
findings in the automotive section 
of this survey are based upon 
questions asked car owners in| 
various sections of the country, 
tempered by analysis of registra- | 
tion figures published from week 
to week by Automotive Daily 
News. 


New Market Angles 

Among the interesting market 
revelations in the Fortune survey | 
is a definite preference for prod- | 
ucts of the Big Three, namely | 
Ford, Plymouth and Chevrolet. 
That price in this connection is 
an important item is shown by 
the fact that while 34.8 per cent 
of the owners questioned consid- 
ered Dodge, Pontiac and Oldsmo- 
bile the best looking cars in the 
market, only 11.9 per cent indi- 
cated an intention to buy either 
of these cars. 

The survey does much to defi- 
nitely answer the question as to 
whether the automobile is a ne- 
cessity or a luxury. In answer | 
to this question 75.5 per cent of 
the men voted it a _ necessity, 
while 80.6 per cent of the ladies 
concurred in this opinion, That} 
this is no idle gesture is indicated 
by the fact that automobiles | 
ranked seventh on the list of | 
things which people would buy | 
if they had the money to spend. 
In this voting automobiles were 
topped only by clothes, house re- 
airs, -savings, standing debts, 
house furnishings or equipment, 
and travel. 


Represents Travel 

No count is made how many 
were contemplating the sixth 
item in order to escape the pre- 
ceding five. But seriously the 
automobile in the lower middle 
classes, among the poor and ne- 
groes is looked upon with greater 
esteem than are the joys of 
travel. An automobile to them, 
perhaps, represents travel. 

That there is a definite market 
for a $300 full sized car, carrying | 
four passengers, equipped only | 
with accessories required for 
safety and providing speeds up to 
50 miles an hour and 30 miles to | 
a gallon of gas, is shown by the | 
fact that on the question of 
whether or not they would buy 
such a car 49.8 per cent voted | 
“Aye,” 40.7 per cent “Nay” and | 
9.5 per cent did not know. 

The Fortune _ survey 
most effectively for itself. 
in part as follows: 


“Automobile sales 
unlike cigarette sales, 
mon knowledge. 
trations are published monthly 
and annually for the nation by the 
Automotive Daily News. The 1934 
record, for example, shows 1,888,- | 
557 new cars sold, of which 28.3 
per cent were Chevrolets, 28.1 
Fords, and 16.0 Plymouths. For 
the first quarter of 1935 sales were | 
75 per cent higher than the same 
period last year, with all but two | 
of the 20 leading makes increas- 
ing their sales. Ford regained 
leadership by a wide margin for 
the first time since 1930, with 36.4 
per cent of sales, and Chevrolet 
and Plymouth were not far apart 


| 





speaks 
It is 


by makes, | 
are com- | 


New car regis- | 
| 





for second place, with 19.5 and 

15.3 per cent respectively. | 
No Sales Estimates 

The Fortune Survey does not | 


compete with slide-rule prognos- 
tications based on sales. Neither 
does it seek to vie with the spe- 
cialized research of manufactur- 
ers concerned with solving im- 
mediate sales problems. It makes 
no attempt to weight results or | 
to allow for influencing factors. | 
Hence a blanket warning to read- 
ers to beware hasty conclusions. | 
For there are statistical pitfalls | 
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a Necessity, 


which must lurk in the path of | 


the arbitrary. 
Percentages of each class own- 
ing automobiles follow: 


Percentage 
| | OPT eTT ERT ETT 61.4% 
PP POMOEIED 6 5:6 sgesnvcvees 83.5 
Upper middle class...... 76.0 
Lower middle class...... 57.8 
a 6 Ea Kwa Keke eee 43.5 
PE Sc. TAS ORES REESE 11.6 
“According to automobile registrations, there 


are about seven cars to every 10 families. 
difference between this and Fortune’s figure 
of six to 10 (only one member of each family 
was interviewed) is largely accounted for by 


two-car families and fleet cars 
The fact that a substantial per- 
centage of the lower-income} 


groups—barring the Negroes—are 
automobile owners is explained 
by the number of over-age and 
secondhand cars—cars that have 


The | 


depreciated to such a point that | 


the poor can afford to buy them. 
Automobile owners were asked 
two questions that have an im- 
| portant bearing upon the auto- 
mobile market: 
“When do you expect to replace 


| your present car?” 

| Percentage 
This year 6.5% 

| Next year .. 10.4 
Don’t know ... . 83.1 


“When you replace your pres- 
ent car, do you plan to buy new 


| or secondhand?” 

| Percentage 

NS ei eae ee eal Ree ew 53.8% 
BOCOMGRAME occ csccncccse 10.0 


Don’t know ... 36.2 


The degree of uncertainty as to 
when present owners will replace 
their cars and whether they will 
buy new or secondhand indicates 
the highly contingent nature of 
the market—contingent, presum- 
ably, upon sales effort, but more 


| especially upon the financial sit- 


‘Five months 
Pontiac have proved 


to me that 


Ontlac 


erchandmsing Principles 








uation of the people. This is 
demonstrated by two other ques- 
tions. As will presently be 
shown, a greater percentage of 
owners have already decided 
what make of car they will buy 
next than have decided when 
they will buy it, They have 
therefore thought about replace- 
ment, but are waiting to see when 
they can afford it. Another ques- 
tion— “If you get more money 
this year, what will you spend it 
for first?”—brought out that au- 
tomobiles rank seventh among 
contingent, post-depression pur- 
chases. Of all the people inter- 
viewed, 6.5 per cent would spend 
additional income on a car, and 
these range from 4.2 per cent of 
the Negroes to 7.4 per cent of the 
upper middle class. 
Maximum Potential 

Separating the owners who 
would spend money for a car this 
year from the non-owners who 
would buy a car, and expressing 


with 








CHARLES A. 





their numbers in their ratio to 
the number of persons owning 
automobiles, the indications for 
1935 automobile sales, subsequent 
to April when the survey was 
taken, may be recapitulated: 


Percentage 
of car 
owners 

Replacements definitely planned........ 6.5% 
Replacement purchases contingent on 
getting MOTE MOMNEY.......ccccccecees 5.8 
New purchases contingent on getting 
MOUS WONG ccccccccccscccesccccsses 4.3 
Assured and contingent sales 
(new and secondhand)........... 16.6 


This figure may be considered 
as the maximum potential new 
and secondhand sales for the last 
three-quarters of 1935. It would 
be in the neighborhood of 3,500,- 
000 cars. 

“Fortune asked three questions 
of its sample of automobile own- 
ers which show how future pur- 
chases by makes differ from the 
present ratios between makes, 
and indicate, to a certain degree, 

(Continued on Page 14, Col. 4) 





BRADY 
of Charles A. Brady Motors, Inc. 
Brooklyn, N. Y. 


Bring Success” 


to create favorable public opinion resulting in an over- 


‘‘Having been associated with another big corporation 


for 12 years before I took on the Pontiac line, I am in 


an excellent position to 


between the two franchises. 


make a first-hand comparison 


The result is so over- 


whelmingly in your favor that I thought you might 


want to hear it. 


‘The intrinsic value comparison of the two products 


leaves no question of doubt that Pontiac for 1935 1S 


the outstanding automobile value on the market today. 


Pontiac’s merchandising principles, if followed by the 


dealer organization, can result only in success. 


Pontiac’s 


sales promotion ideas are, in my opinion, produced with 


a clear understanding of the dealers’ problems. 


Pontiac’ s 


national advertising for 1935 must have been ‘‘the brain 


child”’ 





of someone who thoroughly understands how 


Prosper with 


whelming demand for the product, and of an advertis- 


ing agency that knows how to select the proper media 
through which to speak to the public. 4nd it has been 
my experience that Pontiac has a much more sympa- 
thetic recognition of the many problems of thé dealer 
than any other manufacturer with whom I am familiar. 
This is especially important, because the success of a 


manufacturer and a dealer depends entirely upon the 


degree of understanding and cooperation between them. 


As Pontiac advertisements put it, 


‘you can’t do better 


than a Pontiac’, and that applies to the franchise, too.”’ 


It gives us great pleasure to say that Mr. Brady’s letter 


is picked at random from 


views of the Pontiac franchise. 


a huge file expressing similar 
Almost without excep- 
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33th ASTM Meeting Discusses Automotive Subjects 


Road, Tires, Car Feature 
Symposium on New Trends 


Det. sit, June 28.—The automo- 
bile industry came in for its share 
of discussion in papers and sym- 
posiums during the 38th annual 
meeting of the American Society 
for Testing Materials, held here 
et the Book-Cadillac Hotel, June 
24-28. 

Automobile companies and other 
factors in the industry were rep- 
resented by speakers and exhibits. 

A symposium on the “Place of 
Materials in Automobile Roads 
and Rides” was introduced by 
the following papers: 

Speakers Program 

THE ROAD: John S. Worley, 
professor of transportation en- 
gineering, University of Michigan; 
THE TIRES: K. D. Smith, tech- 
nical superintendent, tire division, 


and THE 
director, 


B. F. Goodrich Co.; 
CAR: O. T. Kreusser, 
Museum of Science and Indus- 
try, Chicago, formerly director 
General Motors Proving Ground. 

In discussing the part played by 
roads, Professor Worley sketched 
the history of American highways 
since the advent of the automo- 
bile in 1900. 

Continuing, he pointed out that 
“In every state there is a crying 
demand and need for the con- 
struction of highways which will 
permit safe and rapid movement 
of motor vehicles over long dis- 
tances. The mileage of these 


traveled, leaving a small percent- 


age of the trip at the terminals | 


to be made over one of the exist- 
ing neighborhood roads. The join- 
ing up of these few high-grade 
roads would provide a high class 
road for travel between distant 
points in two or more states.” 
Research Needed 
conclusion, Professor Wor- 
ley declared that extensive re- 
search is necessary in order to 
learn more of driving behavior, 
signaling, and other’ revelant 
facts in order to provide high- 
ways that will be modern and 
safe in every respect. 
Improvements that have been 
made and many that are at pres- 
ent the object of continual re- 


In 





roads needed is not great in that | 


a few well-located highways 


would provide all the means for 
a majority of the distance to be 


search work, featured the discus- 
sion on tires led by Smith. At 
no time since the advent of the 
automobile, and _ even before, 
Smith said, has there been a let- 


| the 


| 


down in work aimed at improving | 


the Today, the automobile 


tire. 


tire has built into it the 
of research and actual practice 


] 
results | 


that has taken years to accumu- | 


late. 
The only thing lacking, he 
stated, was a practical means of 


testing tires in a manner which 
may be translated into road serv- 
ice. 

Modern Trends 


“There is still opportunity for 
revolutionary development’ that 
will entirely eliminate present 
hazards. We must look to 


new materials or 
tions of present materials to meet 
coming demands, he _ con- 
cluded. 
Declaring 
day, 
able without facilities for moving 
men and materials from place to 
place, and pointing out that the 
automobile, more than anything 
else, is responsible 
look, Kreusser discussed the tre- 
mendous part played by the motor | 


that at the present 





This fine showroom and service station at Bedford and Atlantic 


tion dealers who have switched to Pontiac have taken a 
new lease on life. And as Mr. Brady points out, there 
is more behind the success of Pontiac dealerships than 


a popular-priced line of cars with unusual selling appeal. 
It is Pontiac’s constant aim to back up an excellent 


product 


with policies and merchandising principles 


that permit dealers to make an ample income. 


The Pontiac line gives dealers coverage of the low-price 


field which contains 92% of all automobile buyers. 


In 


addition, careful preliminary surveys assure that each 


dealer has adequate territory. 


When the dealer is ready 


to open he finds us ready to help him with a practical 


business management plan and with training schools 


for his salesmen and service force. 


And once he is open 


for business he finds a powerful advertising and sales 


promotion program backing his own selling efforts . 


the assistance of the General Motors Acceptance Corpo- 


ration in stocking his showroom and financing new 


and used car sales. . . liberal discounts on parts as well as 
cars... and close cooperation on the part of the factory. 


This, of course, is the briefest sort of presentation of 


the advantages of a Pontiac dealership. 


We believe that 


after you know the whole story you will agree that 


A 


HNERAL 


Avenue ts a humming hive of activity from morning to night 


Pontiac’s remarkable success of this year is no accident 
—but the happy result of a permanent program that 


will bring prosperity to all who share in it. 


There are 


at present a few highly desirable Pontiac dealership 


opportunities open. 


Some are in communities closely 


resembling that in which Mr. Brady is making such a 


conspicuous success. 


various sections of the country. 


Others are in smaller towns in 


We will be glad to 


enter into a confidential correspondence with business 


men desiring to investigate the possibilities of ‘‘the 


franchi€e with a future.’’ 


If you are interested in acquiring the Pontiac franchise, please communicate 


with Mr. A. W. L. 
Pontiac Motor Company. 
confidential. 


Gilpin, Vice-President and General Sales Manager, 
Your communication will be regarded as strictly 





MOTORS 


Mr. John Bouchers, Sales Manager, finds Pontiac salesmen training ma- 
Salesmen look forward to meetings at Chas. 


terial an invaluable aid. 
A. Brady Motors, Inc. 


with genuine interest. 


FRANCHISE 


PONTIAC 


| tion and, 


| Sible 


new combina- | 


| textiles, 


life is practically ineonceiv- | 


for this out- | 


11 





car in modern, every-day life and 
business. 

Because of the rapid growth of 
the automobile, he said, science 
and industry has had to find new 
ways of treating metal, overcom- 
ing difficulties of wear and fric- 
perhaps uppermost, de- 
creasing cost to the lowest pos- 
point commensurate with 
efficiency and practicability. 

Others Followed 

Along with the rise of the auto- 
mobile, Kreusser reported, also 
came tremendous strides in other 
industries: rubber, steel, paint, 
glass, and_ synthetics, 
among them. New tools were 
designed and man learned new 
trades, he said. 

In predicting the future of the 
automobile, Kreusser looks for 
greatly increased gasoline mile- 
age, longer-lasting oils, wear re- 
sisting parts and bearings, easier 
operation and more convenience 
and safety. Above all, he said, 
there will be the economy factor 
uppermost in the minds of the 


| engineers. 


A report on rubber products, 
by committee D-11, proposed 
tentative standards, methods of 
testing, and discussed technical 
effects of temperature and other 
outside influences on rubber 
qualities and properties. 

Petroleum Report 

Another committee report, deal- 
ing with petroleum products and 
lubricants, reported on various 
laboratory tests and also proposed 
several changes in _ standards 
aimed at simplifying research 
work. 

In reporting “The Effect of Vo- 
latility on Oil Consumption,” L. 
L. Davis, supervisor of the pro- 


| cess division, and R. D. Best, re- 


| search engineer, 


| more 


| determining 
| consumption. 


both of Con- 
tinental Oil Co., discussed the 
use of lighter SAE grades of oil, 
and pointed out the necessity of 
factors controlling~ 
The work con- 
ducted in laboratory tests showed, 
they stated, that volatility is a 
important factor of con- 
sumption than has been hitherto 
thought, and that viscosity is of 
less importance than is generally 
believed. 
Engine Design 

Elements of engine design ef- 


| fecting oil consumption were ex- 
| plained by M. O. Teetor, in charge 


| Circle Co. 


| inder walls, 


of research engineering, Perfect 
Oil leaks, cylinder lu- 
brication, oil film action on cyl- 
piston and ring de- 
sign, distortion, temperature, and 
finish were among the factors 


| discussed in their relation to the 


control of oil consumption. 

“Tt is not at all unreasonable 
to hope for the not far-distant 
day when the lubricating oil in 
the engine will require no more 
attention than the lubrication of 
the differential and transmission,” 
Teetor concluded. 

Awards at the dinner Wednes- 
day night were made by C. F. 
Kettering, General Motors Corp. 
They went to C. A. Hogentogler 


|and E. A. Willis, senior highway 


| Roads. 





engineer and assistant highway 
engineer, respectively, of the 
United States Bureau of Public 
They were given the 
Charles B. Dudley medal for their 
paper on “Sub-grade Soil Testing 
Methods.” 


Nash Names Distributor 


For Washington State 
Seattle, Wash., June 28.—-Lamp- 
ing Motors, Inc., of this city, has 
been named Washington distrib- 
utor for Nash and LaFayette mo- 
tor cars. Fred Lanrping is pres- 
ident and general manager, Ed- 
ward Lasser, vice-president, and 
George Nyberg, secretary and 
treasurer, of the organization. 
The members of the firm’s execu- 
tive staff have been associated 
with automobile merchandising 


| since 1912. 


This is the third appointment 
of a similar nature to be made by 


| the Nash Motors Co. during the 
| past six weeks; the others being 


Warrington Motor Co. of Wash- 
ington, D. C., and the Perry Mo- 
tor Co. of Dallas, Texas. 





300 Organizations 


Measure Costs 
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- 


European Hotcha 


Consumers 


$170,000,000 Annually 


Ca 
more 


Washington, D June 28 
Representatives of than 
representing farm- 
men, and 


300 


organizations 
ers, motorists, business 
commercial vehicle operators are 
calling upon the Senate Finance 
Committee to eliminate the fed- 
eral gasoline tax this year in view 
of expected large receipts from 
the new Roosevelt levies and in- 
creases in revenue from other tax 
sources. 

It has been pointed out to the 
committee, which last year itself 
recommend elimination of the 
federal gasoline tax, that there is 
an estimated increase of $732,000,- 
000 in all federal tax revenues as 
compared with 1934 and an 


ex- | 


pected additional income of some 
$340,000,000 from President Roose- 
velt’s new tax plan 
The federal gasoline 
consumers more than $170,000,000 
annually, and duplicates state, | 
county, and municipal levies upon 
motor fuel. Despite the commit- | 
tee’s recommendation for its re- 
peal it has been included among 
the “nuisance taxes’ extended 
through 1936 by the House. 


tax costs 


| 

Thermoid Changes | it ; 
use of streamlining on new European motor cars. Mitchell is looking at a Mercedes- 
Trenton, N. J., June 28.—Two new |! Benz, with lines similar to those of the Airflow De Soto which was introduced more than 
additions to its organization have a year before the appearance of the diminutive European model. 
recently been made by the Thermoid | - : io a : 
Co. in Trenton, N. J. ing sales promotional, engineering! particular. D. P. Allen is now con- 
E. R. Ross is now affiliated with} and development work on friction 
the Detroit office, his duties embrac- | materials, and on brake linings in 


office in Detroit. 


buy Ethyl also 
good grease and 
ley‘re the cream 
ation business. 


buy more oil 
use jobs. 


| has been 


| about $1,500 


| W. Ledyard Mitchell, chairman of the board of Chrysler Export, reports a swing to greater | 


| stead 


| nected with the carpet sales division | 


| These 


Seek to Oust U.S. Gasoline Tax 


‘Low Maintenance 
Big Feature of 
V-8 Powered Ship 


Lincoln, Neb., June 28 
tion is getting under way on a 
two-place low-wing monoplane 
| powered by a Ford V-8 motor, it 
authoritatively learned 
The plane is to be sold for 
and will be manu- 
factured by the Arrow Aircraft & 
Motors Corp., builders of Woods 
motor truck and Patriot commer- 


Produc- 


here. 


| cial truck bodies. 


Standard aviation motors, it is 
claimed, had an almost prohibi- 
tive upkeep cost, the V-8 Arrow 
operates with an $8 battery in- 
of a $65 magneto. A new 
carburetor can be had for $1.60 
and the old one, instead of pay- 
ling $35. Valves cost 25 cents 
each instead of $3 to $6. The old 
motor can be replaced by trading 
in the old one and $47, plus a few 
dollars for conversion parts. 
include special gears for 


turning the pr. Deller, a steam- 


| lined radiator with one pump in- 
| stead of the conventional two. 


| Chevrolet Speeds 


Output; Summer 
Outlook Better 





| tities they want and need. 


| that 


(Continued from Page 1) 


| the present time, but the way I 


visualize the immediate future, I 
would say that our demand will 


| continue well into August. 


“Talk of a Chevrolet ‘shortage’ 
is to be expected, when the deal- 
ers can’t get the cars in the quan- 
It’s a 
pleasant kind of a shortage to 
face, however. 

“The present shortage is not un- 
satisfactory—-but very gratifying. 
It is a great tribute to our prod- 
uct, that buyers who want new 
cars are willing to wait their ar- 
rival from the Chevrolet factories 

at a season when motorists 
most need and enjoy their cars. 
That means that they didn’t 
merely order a car, but were ac- 
tually sold, in the full sense of 
the word, on the merits and value 
of our product. 

“Our present situation is one 
spells volume for factory 
and dealers, indicates a great re- 
turn of buying power and an im- 
provement in morale among the 
people. Further, it promises 
steady employment for thousands 
throughout a _ period when, in 
normal ‘no shortage’ years, they 





idle.” 

This forecasting of the future 
by President Coyle is based on 
the insistent demand for Chevro- 
let products coincident with the 
general improvement in condi- 
tions, and for my benefit he re- 
cited conditions as he finds them, 
and as accurately reported by the 
Chevrolet wholesale and retail 
organizations. 

“Dealers in various sections of 
the country report splendid busi- 
ness prospects at a season which 
usually brings a gradual tapering 
off of sales,” he told me. 

“Optimism is greater 
Middle Western states, 
nantly agricultural areas. Iowa, 
Kansas, and the Dakotas have 
had abundant rains, eliminating 
droughts as a factor to be feared, 
since crops are now so far ad- 
vanced that bumper yield is as- 
sured, 

“Throughout the 
around the Great 
everything East 
Mountains—much the same con- 
ditions are to be found. Farmer 
and city dweller alike are buying 
cars and trucks—and _ trucks 
make up a substantial part of the 
total. We are especially gratified 
over conditions in the commercial 
ear field, because the improve- 


would be ; 


in the 
predomi- 


fertile 
Lakes 


areas 
in fact 
of the Rocky 





ment is so evident that they may 
be taken as an added indication 
that business will maintain its 
upward trend. 
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¢“Auto-Railer” Line Planned 


® - 


E.S. Evans Negotiates With 
Road for Latest Product 


Washington, June 28.—The Ev- | ; 
|Pontiae Plant Visitors 


ans Products Co., Detroit, started 
negotiations here today for the} 
purchase of The Washington, Bal- 
timore & Annapolis Railway, on 
which it proposes to operate mo- | 
tor buses and trucks, using a de- 
vice patented as “Auto-Railer.” 


A fully equipped motor bus, 
which can be operated on high- 
ways or rails, was brought to the | 
capital and demonstrated by E. S. 
Evans, president of the company. 
A group of Federal officials, in- 
cluding Joseph B. Eastman, Fed- 
eral co-ordinator of transporta- 
tion, were taken for a ride on it. 


Looks Like Bus 


The vehicle resembles an ordi- 
nary motor bus but has steel, 
flanged wheels which fold up 
when the bus is operating on 
streets or highways. 

Eastman evidenced a keen in- 
terest in the device and other of- 
ficials indicated that it probably 
would solve the problems of rail- 
ways which cannot continue with 
present expensive equipment. Ev- 
ans does not propose to purchase 
terminals or equipment, but 
merely the right-of-way and rails. 


There will be no stock sold in 
the enterprise, according to Evans, 





and all financing has been ar- 
ranged. 
The demonstrator bus is con- 


structed on a Chevrolet chassis. | 
It is capable of doing 70 miles and 
can take curves at 45 to 50 miles 
an hour. 


Made Auto-Loader 


Evans revolutionized automobile 
shipping several years ago when | 
he marketed what is known as | 
the “auto-loader.” Through this 
device, railroads were able to load 
more automobiles on freight cars 
and recovered much _ business 
which had been lost through 
transportation of assembled auto- 
mobiles on the highways. | 

Under the plan presented by | 
Evans today the buses would op- 
erate through downtown streets, 
picking up passengers for inter- 
city transportation. When loaded, 
they would proceed to the grade | 
crossings to be placed upon the | 
rails. 


Yale Student 
Pilots Willys 
77 To Victory 


Toledo, June 28.—Langdon 
Quimby, a Yale senior, this week 
repeated his racing performance 
of a year ago by again piloting 
a Willys “77” to victory in a re- 
vival of the famous old 100-mile | 
Briarcliff road race at Briarcliff | 
Manor, N. Y., which was first held | 
in 1908. 

Pitted against a field of Amer- 
ican and foreign cars, Quimby 
flashed over the finish line in two 
hours and 3 minutes, beating his 
winning time of 1934 by four min- | 
utes. | 

He averaged a fraction less | 
than 50 miles per hour for the | 
100 miles on a narrow, winding, | 
bumpy course. 

Another Willys “77” entry fin- | 
ished close among the leaders and 
Willys drivers captured the team 
event as well as the major honor. 

The race, reterred to by the 
eastern press as the first modern 
Grand Prix of the United States, 
was staged a year ago for the 
first time since 1908 by the Auto- 
mobile Racing Club of America. 


Manufacturers of the Willys 
“77” were especially interested in 
the Briarcliff race, inasmuch as 
the first four cars to finish in | 
both the 1934 and the 1935 In- 
dianapolis 500-mile classic were 
also powered with four-cylinder 
motors. 





| ors 


| 


Increase 200 Per Cent 
Pontiac, Mich., June 28.—Visit- | 
to the Pontiac Motor Co. | 
plant are currently arriving in| 
numbers 200 per cent greater | 
than in the previous few years, | 
reports Frank A. Walker, who} 
for 10 years as courtesy chief has | 
been the “Front office” for guests | 
at the central office. 
With the arrival of warm | 
weather and the coming of the 
vacation season, several hundred 
people from all parts of the} 
United States are arriving each 
day for a plant inspection tour. 
Two regular scheduled trips 
through the plant are held each 








by Eastern Railroad 









Road Race Winner 
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SEE IT 


(Continued from Page 6) 
line taxes and license fees are added 
| the Federal gasoline and excise taxes, 
all of which are borne directly or 
indirectly by the owners of cars and 
trucks, the total is both impressive 
and oppressive. 

And yet we read that Congres- 
sional leaders have definitely decided 
to make permanent the Federal gas- 
oline and excise taxes, which were 
originally imposed as temporary 








measures and, if ‘not re-enacted, 
} : would expire at the end of this 
Langdon Quimby, Yale senior from Portland, Me., won the 100-mile Briarcliff Road Race} month : - 


in this Willys 77. His time of two hours and three minutes bettered by four minutes his 

speed last year. There were 16 starters over the course, which measured 3.3 miles and 

which the drivers lapped 30 times. The contest is sponsored by the Automobile Racing 
Club of America. 


When it is remembered that auto- 
mobiles are no longer luxuries, that 
they have come to be necessities to 
more than 20,000,000 Americans, 
among whom the farmers and work- 
ing people in the cities loom most 
prominently, this imposition is seen 
in its true light —Detroit Free Press. 


week day, except Saturday. 
These trips follow a set itiner- 


ary through the car assembly and 
motor plants. 














“AND NOW, MRS. PROSPECT, PLEASE NOTICE 


THE EXTRA VALUE IN THIS 
MODERN MOHAIR VELVET INTERIOR” 





WHENEVER your cars offer Modern Mohair Velvet upholstery, espe- 
cially at no additional charge, it will pay you to point out to your 
prospects the extra value this fabric represents. Use this “premium” 
feature to help you sell cars. 


COLLINS & AIKMAN CORPORATION, 200 Madison Ave., New York City 


NUMBER ONE UPHOLSTERY 
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Better Control Needed for Oil Te 


© - on 


tendency not only to increase the 
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Swing Toward Aluminum 


Detroit, June 28.—‘‘According a properly-cooled crankcase. 


to conversations with our own, 
as well as with designing en- 
gineers from the automobile fac- 
tories, there is considerable in- 
terest in the better control of 
lubricating oil temperature,” 
states Charles B. Bohn, president 
of Bohn Aluminum & Brass Corp. 

“As the tendency grows for 
owners to operate long distances 
at high speeds, the question of oil 
temperature is becoming more 
and more important. In fact, 
neglect of this important subject 
in some of our present day en- 
gines is materially contributing to 
a lack of durability of engine 
bearings. 

“The recent Indianapolis race 


furnished an excellent example of | 
the value of oil temperature con- | 


trol. The cars which were most 
successful in that race had an 
adequate supply of oil carried in 


| 
| 





While it is very evident that the 
operating temperatures of a car 


to be quite a great deal higher 
than those in an 
driven by a private owner, the 
difference is not as great as may 
be judged at first sight. 

“It is perhaps a little too much 
to expect that cars in the lowest- 


cast aluminum crankcases 
plied with cooling fins. 
der present-day operating 


sup- 


these cars would be materially 
improved as far as life is con- 
cerned were they 


gineers with whom I have dis- 
cussed the matter, I do not be- 
lieve it is out of the way to pre- 
dict that in cars even in the low- 
est-price field there will be a 


Aa LYNo 


automobile | 


But un- | 
con- | 
ditions there is no doubt but that | 


so eqiupped. | 
Judging from the opinions of en- | 





| capacity and depth of the crank- | 


As Cylinder Material Seen 


case but also to use ribbed cases 
of aluminum alloy in order to 
have better cooling of the lubri- 
cant in hot weather. 


“There are two ways in which | 


the oil supply may be kept cooler. 


| First, by carrying a larger quan- 
in the Indianapolis race are likely | 


tity of oil in the crankcase and 
second, by providing means either 
in the crankcase, the radiator or 
some other part of the car for 
cooling the oil. We have thermo- 
static control of the water tem- 
perature and there is no reason 


| why thermostatic control of the 
price field could be equipped with | 


oil temperature could not also be 
installed without any great diffi- 
culty. The exact temperature of 
the oil in the crankcase is even 
more important than that of the 
water in the jacket.” 


Addresses Bankers 
Lansing, Mich., June 28.—Clarence 
C. Carlton, secretary of the Motor 
Wheel Corp., gave an address on 
“Leadership” before the annual con- 
vention of the Michigan Bankers 
in this city June 24-26. 


Assn. held 


COMES 


Vigorous future 


The integrity of the Hupp Organization and its products 


has become a tradition thru twenty-eight years of service 


to the American public. 


Conscientious building and honest selling have wona respect 


which—thru turbulent years—has persisted with unabated 
firmness. Today it forms the foundation of the most vigor- 


ous and progressive epoch that ever dawned for Hupmobile. 


Recent events are alive with significance to those who view, 


with friendly eyes, the vigor of this long- honored institution. 


They provide not only good news of the immediate past, 


but an augury of a glowing future which cannot be mis- 


understood or disbelieved. 


Hupmobile has definitely crossed the threshold of a new 





era. It welcomes the friendly interest of those who are 


alert to opportunity, and receptive to facts. 


at ff 


AND DON’T OVERLOOK 


Hupmobile 


28 YEARS OF 


INTEGRITY CLAIM 


YOUR 


RESPECT 


HUPP MOTOR CAR CORPORATION, DETROIT 


He 





| the extent to which the 
| ance of a car determines its pop- 


| 26.5 





| Dodge 


| Studebaker 


| replace 


mperature 


Ss 


Graham Victory Drivers 


Nearly 200 Michigan dealers gathered in Detroit last week to celebrate the Graham Victory 


Drive in this area. 


executives (left to right): Frank Gary, Michigan district manager; L 
| of districts; Joseph B. Graham, president; F. R. 


executive vice-president, 


Robert C. Graham, 


manager; 


Present at the luncheon and business session were the following Graham 


Thoms, director 
Valpey, vice-president and general sales 
and James M. O’Dea, Graham 


distributor in Detroit and Wayne County. 


49.8% of People Queried 
Say They’d Like $300 Car 


(Continued from Page 10) 


appear- 


ularity. The questions were: 
“What make do you own?” 
“When you replace your pres- 


ent car, what make of car do you 


| expect to buy?” 


“Of the cars priced under $1,- 
000, which do you think has the 
best general appearance?” 

The answers show that 48.6 per 
cent of the present car owners 
do not yet know what make they 
will next buy. As to appearance, 
per cent had no opinion. 
The distributions were as follows: 


Owners giving 
Definite answers 
Expect Best 
to buy appearance 


34.5% 21.4% 

25.1 18.7 
12.6 16.4 
5.0 . 


5.5 


All 
Owners 
Now own 


27.9% 
. 21.9 
6.6 
6.6 
5.3 
3.9 
3.6 
2.9 
1.8 


Make 


Chevrolet 
Plymouth 
Buick 

9.0 
4.0 12.8 
2.4 3.0 
2.1 * 
2.4 13.0 
6.4 5.7 


there is a ten- 


Pontiac 


Chrysler .. 
Oldsmobile 
Other 19.5 
*Negligible, possibly because 
dency to think 


yond the $1,000 
models below it 


limit although both 


Passenger car registrations 


| have declined by nearly 3,000,000 
| from 
| appears to mean that, in addition 

to the cars necessary for replace- | 


their peak in 1929. 


ment of those now in use, 3,000,- 
000 more would be required to 
reflate 


1929 levels—-provided that mean- 


while the automobile has not for | 
any reason lost some of its boom- | 
time popularity. The answers to | 


the following question indicate 
that there is probably no reces- 
sion in the public favor toward 
the automobile — and 


in the lower-income groups: 


“Do you regard an automobile 
as a luxury or a necessity?” 

Men Women 
Percentage Percentage 

17.2% 15.6% 

75.5 80.6 

7.3 3.8 


Luxury 
Necessity 
Both 


In view of the fact that some- | 
| thing like a third of the nation’s 
and that 83| 
| per cent of the automobile own- 


cars are obsolete, 
ers do not know when they will 
their present cars, and 
that 46 per cent either plan to 


| buy secondhand or do not yet 


know if they will, it is significant 
that more than 80 per cent of the 





om Buick and Chrysler as be- | 
have | 


This | 


automobile ownership to)} 





remember | 
that a considerable percentage of | 
the automobile owners are found 


owners consider a car a neces- 
sity. There is obviously a pow- 
erful pressure for buying, held in 
check by a sense of economic un- 
certainties and limitations. A 
truly low-priced car would un- 
doubtedly release a large part of 
this desire to buy. Accordingly, 
Fortune asked the question: 
“Suppose a car with the follow- 
ing specifications were for sale— 
a. Full size, carrying four pas- 
sengers 
b. No accessories or fittings 
except those required for 
safety 
Top speed of fifty miles per 
hour 
d. Thirty miles to a gallon of 
gasoline 
e. Priced at $300 
would you buy such a car instead 


lof any car you could now get?” 


Answers: 

Percentage 

Yes 

No 

Don’t know 

These results must be qualified 
with the statement that to most 
people interviewed the idea pre- 
sented was a new one, and many 
of the answers were probably not 
the result of careful reflection. 
Moreover, a number of those an- 
swering “yes” said they would 
like to see it first, and likewise 
many answering “no” were inter- 
ested and not final in their reply. 
However, even with these reser- 
vations, the degree of the favor- 
able interest shown by people 
already owning cars, and already 
probably accustomed to some un- 


| necessary accessories, and many 
| of 


them to greater speeds, is 


very significant. 


Budd Specifications 
Now Ready to Distribute 
Detroit, June 28.—The 1935 edi- 
tion of Bus, Truck and Trailer 


Wheel Specifications, issued an- 
nually by the Budd Wheel Co., 


| of this city, is now ready for dis- 


tribution, according to C, L. Wen- 
zel, manager of the bus, truck 
and trailer department. 


The information contained 
therein is prepared to guide bus, 
truck, trailer, road anc farm ma- 
chinery engineers in the proper 
selection of wheel equipment. It 
has also proved popular with fleet 
maintenance engineers, it is said. 
Copies will be mailed free on 
request. 
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HIS YEAR’S Soap Box Derby, sponsored by Chevrolet, 
will be put over on a more aggressive scale than last 


year, it is reported. 
newspaper co-operation have 
big possibilities of the event. 
with instruction books, 
cards, and an assortment of 


According to the company, 
the Chevrolet dealers of Port® 
Elizabeth, South Africa, drew a 
crowd of 80,000 last year. 

Chevrolet officials are laying 
plans to conduct the derby next 
year on an international scale. 
Preliminaries would be held in 
every country of the world where 
the necessary co-operation could 
be obtained and in each case the 
grand prize would be a trip to 
Detroit where the finals would 
be conducted on a speciaNy built 


track. 
* 7 


AUTOMOBILES CONTINUED 
to be big users of radio time in 
May, Ford leading the list with 
an expenditure of $144,232. Among | 
the largest users of spot advertis- 
ing on 48 important stations were 


* 


Chevrolet with $16,406; Chrysler 
Corp., $14,242; Ford, $19,768. 
oe * a 


“FIFTEEN Ways to Save Gaso- 
line Money” is the title of a} 
booklet distributed by Gulf Re- 
fining Co. Despite the fact that 
such material, if heeded, would 
cut fuel sales, the booklet in- 
structs the driver how to start an 
engine, warm it up and accelerate, 
among other hints. 

ok + 


NEWSPAPERS in 81 key cities 
carried 12,787,811 lines of automo- 
tive advertising in May, compared 
with 13,502,901 for the same per- | 
iod last year. The drop was 
about 5.3 per cent. 
* 


* 





of * 


EDSEL FORD will be guest 
speaker at the concluding broad- 


Sparks » 


official entries, 


Dealer interest and rapidly mounting 


convinced Chevrolet of the 
Dealers are being supplied 
rules, drivers’ 
handout pieces and posters. 
a similar derby promoted by 


cast of the current series of the 
Ford Sunday Evening Hour. 


The programs will go off the 
air for the summer, but will be 
resumed Sept. 29. The 1935-1936 


series is scheduled for 39 weeks 
with the programs following the 
same procedure as the present 
series. The talks by William J. 
Cameron will be continued 
fall. 
Incidentally, 
his Pennsylvanians are switching 
to Tuesday evenings at 9:30, be- 
ginning July 2 The same sta- 


| tions will carry the program, and 


Stoopnagle and Budd will be ad- 


ded. 


* * * 


THE REGULAR monthly ad- 
vertising meeting for Pontiac 
dealers was held in Detroit and 
Pontiac, Friday. 

In the morning session at the 
Recess Club in the Fisher Bldg., 
F. A. Berend, Pontiac advertising 
manager and W. A. P. John, vice- 
president of MacManus, John & 
Adams, Inc., reviewed campaigns 


| 
i 


next | & 


Fred Waring and} 


and prospective advertising with | 


the dealers, talked schedules and 
explained the creative side of the 
business. 

The afternoon was given over 
to merchandising discussions with 
H. J. Klingler, president, and A. 
W. L. Gilpin, general sales man- 


|ager of the company. 


* om 


HARRY KALEY, who has been 
assistant sales manager of the 


| Ethyl Gasoline Corp., New York, 


has been appointed advertising 
manager. 








(Continued from Page 1) 


IN THE GUIDE, too, is one of 
those characteristic gems of | 
thought for which Charles F. 
Kettering is famous. I Romane | 
seen it in print anywhere else, so 
I am grabbing the opportunity to 
brighten up this column of mine 
by reproducing it with credit to 
the author. It reads as follows: 


“The motor car is not the in- 
vention of any one man—but a| 
composite aggregation of many | 
inventions. Although scarcely| 
more than a generation old, the 
true beginning of the automobile 
antedates all recorded history. 

“The worthy Experimentor, 
forerunner of the modern re- 
search worker, who, back in the 
dim ages of prehistoric times, | 
found how to build a fire—He 
perhaps was the first to contribute 
a discovery to the car of today. 

“Industrial history, in fact civil- 
ization itself, dates back to the 
first wheel, the greatest, perhaps 
of all inventions. 

“So the wheel on which it, rolls 
—and the fire that provides the 


power to roll it-—-these are the 
truly basic discoveries out of 
which has grown yoyr modern 
motor car!” 

* 


ELSEWHERE in the paper to- 
day you will lamp a picture of 
our own Bill Ullman, Washington 
editorial representative of ADN, 
who is Cadillacing on a cross- | 
country trip to the west coast, 
observing automobile conditions 
first hand. You'll note the car) 
carries DC tag No. 1000. And to} 
tell the inside story back of this | 
tag is the purpose of these para- 


graphs. 


| 


Chris 
Sinsabaugh 
The President’s cars always | : 
carry No. 100—the next best bet 


in the nation’s capital in the way 
of numbers is 1000. _ Bill 
forehanded enough years ago to 
cop this tag. But during the 
Hoover regime a White House 
executive coveted it and his wire- 


WaAs | 





pulling robbed Bill of the tag for | 


a year. Bill, though, is a sort of 
a wire-puller himself so the result 
was that at the end of this partic- 
ular year Herbert Hoover sat 
down and wrote a personal letter 
to the Washington authorities re- 
questing that No. 1000 be 
turned to Ullman in recognition 
of what he’d done for motoring. 
So Bill enjoys the unique distinc- 


tion of probably being the only 
car owner ever given a coveted 
number at the request of the 


President of the United States 


* 
EFFORTS on the 
Evans Products Co 


part of the 
of Detroit to 


buy the Washington, Baltimore 
& Annapolis Railroad, on which 
it proposes to operate motor 


buses and trucks using the Evans 
device, the Auto-Railer, which 
permits the operation of a bus or 
truck on highways or rails, recalls 
the pioneer of this idea. 

Only an old-timer can remem- 
ber that nearly a quarter-century 
ago Charles J. Glidden, donor of 
the famous Glidden trophy con 
tested for in national reliability 
contests, proved the feasibility of 


the idea. Nuts over touring—he 
had driven an automobile in 
practically every country in the 


world—Glidden conceived the idea 


| of putting flanged wheels on his 


Napier and driving it over the 


ree | 





This poster — Oldsmobile’s midsummer outdoor gontribution — has attracted widespread 
interest im automotive circles. 


15 


on this, of course. He proposes to 
have his buses operate through 
the down town streets, picking up 
passengers for inter-city trans- 
portation. When loaded they will 
proceed to the grade crossing and 
be placed on the rails. 


Oldsmobile Poster 


* 

BECAUSE of his new hook-up 
with the Stack-Goble advertising 
agency, which has secured the 
Hupmobile account and placed 
him in charge of it, Cliff Knoble 
has into larger quarters 
| on Detroit. He 
| house-warmed the place a week 
| ago yesterday and the conductor 
| was among those present. Meet- 
| ing the Goble end of the agency, 
this writer couldn’t help but get 


* * 


* 


OLDSMOEBILE ‘675 


"THE CAR THAT HAS EVERYTHING ~ 


moved 
East Jefferson, 


It is a successor to the popular GO poster of last season. 


rails from Chicago to the west | carried a conductor and ran on a| Odd MclIntyreish and toy with 
coast. He did it through the co- | time schedule the same as a rail-| the combination of names—Goble- 
operation of the railroads He | road train. Evans has improved] Knoble. 





INTERNAL INJURIES 
M 


In like manner, the premature failure of a battery is often 
caused by internal injuries due to improper handling. Such injuries 
cannot always be detected—the battery may look perfect—may 
even test satisfactorily. But after a few months in a customer’s 
car it may fail prematurely—and the dealer who sold it has a 


ANY PEOPLE die prematurely from internal injuries of 


which they are unaware. 


dissatisfied customer on his hands. 

Willard protects its dealers against internal battery injuries due to 
improper handling—through the largest, best informed distribut- 
ing organization in the industry. It is made up of men who are 
equipped and trained to deliver Willard Batteries to your door 
in perfect condition. 

This fact can mean much to you in dollars and customer good 


will. For further details, write 


WILLARD STORAGE BATTERY CO. * CLEVELAND, OHIO 
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Panndian Car Production _— 37 Ahead of 1934. 


Totaled 20,765 Units 


As Against 20,161 of 1934 


Montreal, June 28. 
of automobiles in Canada during 
May totaled 20,765 units, 


Production | 


a drop | 


of 14 per cent from the April out- | 


put of 24,123 cars, but still three 
per cent above the 
in May of last year, states a re- 
port issued by the Dominion 
Bureau of Statistics. 

The month’s output 
17,093 passenger cars and 3,672 
trucks compared with 20,688 pas- 
senger cars and 3,435 trucks in 
April. 
for sale 
16,081 in April 
made for export fell to 4,684 from 
6,310. 


in Canada dropped to 


First Five Months 

For the first five months of 1935 
production amounted to 95,584 
cars compared with 68,179 for the 
same period of last year, exports 
amounted to 28,705 against 18,- 
613 and imports were reported at 
2,269 compared with 1,519 in 1934. 

New motor vehicle sales in 
Canada in May amounted to 


16,526 units, of which 13,832 were | 
and 2.694 were 


passenger cars 
trucks and buses. 
total was 56,100, 
greater than the number sold dur- 
ing the entire year 1933. The sur- 
vey indicates that the four West- 


The five-month 


ern provinces show the greatest | 


relative improvement over May, 


1934, both in the monthly and the | 


five-month totals. 
For the first time during the 


four years 
sales of motor vehicles have been 


compiled, the Dominion total for 


Automotive 


On the Air 


MONDAY, JULY |! 
6:45 P.M.—SUN OIL (NBC, 
Thomas 


Blue), 


a figure 10,768 | 


20,161 made | 


included | 


The number of cars made | 


and the number | 





in which the retail | 





Lowell 


7:45 P.M.—PHILCO (Columbia), Boake Carter 

8:00 P.M.—STUDEBAKER (NBC, Red), Stude 
baker Champions with Richard Himber's 
orchestra. 

8:30 P.M.—FIRESTONE (NBC, Red), Mixed 
Chorus nd William Daly’s symphonic 
string orchestra 

9:00 P.M.—SINCLAIR (NBC, Blue), Minstrel 
Show with Gene Arnold, interlocutor 

TUESDAY, JULY 2 

6:45 P.M.—SUN OIL (NBC Blue), Lowell 
Thomas 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

9:30 P.M.—FORD (Columbia), Fred Waring’s 
Pennsylvanians and Colonel Stoopnagle and 
Budd 
TEXAS (NBC, Red), Eddy Duchin and his | 
Fire Chief orchestra; guest singers. | 

WEDNESDAY, JULY 3 

6:45 P.M.—SUN OIL (NBC Blue), Lowell | 
Thomas | 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

THURSDAY, JULY 4 
OIL (NBC, Blue) Lowell 


6:45 P.M.—SUN 
Thomas 


745 P.M.—PHILCO (Columbia), Boake 


FRIDAY, JULY 5 

6:45 P.M.—SUN OIL (NBC, Blue), Le 
Thomas 

7:45 P.M.—PHILCO (Columbia) 

8:00 P.M.—CITIES SERVICE (NBC, Red), 
Cities Service Concert—Jessica Dragonette, 
soprano; Cities Service quartet; Frank Banta 
and Milton Rettenberg, piano duo; 
Bourdon’s orchestra 


Boake 


SOCONY VACUUM (Columbia), Socony 
Sketchbook with Johnny Green's orchestra: 
Virginia Verrill, singer, and Christopher 
Morley. 
10:00 P.M.—STUDEBAKER (Columbia), Rich 
ard Himber and Studebaker Champions 
10:30 P.M.—GOODRICH (NBC, Red), Circus 
Nights in Silvertown featuring Joe Cook, 
comedian, with B. A. Rolfe and his Silver 
town orchestra; Tim & Irene; Lucy Monroe, 
soprano; Teddy Bergman: Phil Duey, bari 
tone; Peg LaCentra, contralto, and the 
Goodrich Modern Choir 

12:30 A.M.—STUDEBAKER (Columbia), Rich 
ard Himber and Studebaker Champions 

SATURDAY, JULY 6 
9:00 P.M.—RCA VICTOR (NBC, Red), Radio 


est artists 
The 
guest 


City Party—John B. Kennedy; gu 

9:30 P.M.—SHELL OIL (NBC, Red), 
Shell Chateau, starring Al Jolson; 
artists; Victor Young's orchestra 


SUNDAY, JULY 7 


(Columbia), Smilin’ 


6:30 P.M.—ACME 
McConnell 
8:30 P.M.—GULF (Columbia), 
with 
Hallie Stiles, soprano; 

Tours’ orchestra. 


James Melton, tenor; Revelers quartet 


| 
| 
Carter | 


well 


Carter. | 


Rosario | 


Ed | - 
Gulf Headliners | 


Lou Lehr and Frank | 


| appraised at $57,625 


May is smaller than the total for 
April. On the other hand, the in- 
crease in April of this year over 
March was much larger than in 
any of the preceding three years. 


Retail Sales Up 

Retail sales of new passenger 
cars in the first five months of 
1935 were 47,127, an increase of 
32 per cent over the correspond- 
ing period in 1934, while the gain 
recorded in sales of trucks and 
buses was 75 per cent for the 
same period. During May, Sas- 
katchewan records a gain of 74 
per cent in new passenger car 
sales over May, 1934, while British 
Columbia, Manitoba and Alberta 
follow closely with increases of 
52,42 and 36 per cent respectively. 

Sales of new trucks and buses 
registered large increases 
May of last year in the Province 
of Saskatchewan, Manitoba and 
Alberta, while British Columbia, 
Ontario and the Maritimes also 
showed good increases. 





Battery Sales Gain 


over | 


| deluxe automobiles with 
|; appointment at 
| prices 


Canadian Report Shows. 


Montreal, June 28.— Factory 
sales of electric storage batteries 
and parts in Canada during Jan- 
uary, February and March were 
valued at $682,478 compared with 
$781,177 in the preceding three 
months and $616,442 in the first 
quarter of 1934. 

Imports of batteries and parts 
were valued at $62,837 in the first 
quarter of 1935 compared with 


| $49,908 in the corresponding pe- 


Exports were 
as against 
$67,490 for the first three months 


riod of last year. 








o> — entities 


OLSON RUG Co 


Rackeey 7 Yeees ta Lvoryoxe 


Eeredee at inary 





Mounted on _a standard Ford V-8 truck chassis, this special body was constructed for the 


Olson Rug Co., Chicago, for city delivery. 


light aluminum body saves 1,000 pounds in weight. 


It is modeled after streamlined trains and the 


The advanced body design adapts 


itself ideally for rugs and carpets, the beaver-tail end accommodating long rugs at the 
bottom and shorter ones at the top. 





De Luxe Equipment Added 


To De Soto Airstream Line 





Detroit, June 28.—Demand for 
luxury, 
slightly higher 
is growing rapidly this 
year, L. G. Peed, 
vice-president of 
the De Soto Mo- 
tor Corp., said 
this week. 
Pointing out 
the increasing 
importance of 
deluxe lines in 
the new car 
market, Peed 
said that new 
car buyers have 
more money to 
spend, and they are investing in 
the slight differences in prices for 
added fine car appointments. 





L. G. Peed 








De Soto is providing special de | 


luxe equipment for its Airstream 
line,” Peed said. 
will be available at the slight ex- 
tra cost of $35, added to Airstream 
prices, which start at $695, fac- 
tory, Detroit.” 

The equipment includes such 
luxury items as front fender 
lamps, dual horns, dual windshield 
wipers, dual tail lamps, rear wheel 
fender shields, a cigar lighter and 
a carpeted front compartment, in- 
stead of the rubber mat. The new 
models with de luxe equipment 
are in production and shipments 
to dealers have started. 

De Soto sales to date this year 
have passed the company’s record | 
for retail deliveries during all of 
last year. 





“This equipment | 





Plymouth Sales 
Rise Steadily; 
| Also Chrysler 


| Detroit, June 28.—With Plym- 

outh motor car deliveries for the 
| first 25 weeks of 1935 passing the 
| 200,000 mark, H. G. Moock, vice- 
president of Plymouth, today 
| summarized impressions of rap- 
|idly improving business condi- 
tions gained on a tour of major 
Pacific Coast cities. 

Moock reported that Plymouth 
deliveries at retail totaled 204,643 
units for the first 25 weeks of 
1935. He said that this repre- 
sents an increase of 36 per cent 
over the corresponding period of 
last year. 

Retail deliveries of Chrysler 
and Plymouth cars by Chrysler 
dealers in the week ending June 
22 showed an increase of 2.9 per 
cent over the preceding week. 


Hanley Dawson Chosen 


To Head Chevrolet Group 

Detroit, June 28.—Hanley Daw- 
son, for 24 years a dealer in this 
city and now head of the Hanley 
Dawson Co., has 
been elected 
president of the 
Detroit Chevro- 
let Dealers 
Assn., @ CO-op- 
erative organ- 
ization of the 37 
Chevrolet deal- 
erships in the 
Detroit metro- 
politan area. 
Dawson was 
elected at the 
association’s an- 
nual meeting held at the Western 
Golf and Country Club. He suc- 
| ceeds James Scott, of the Mack- 
Gratiot Co. 





Hanley Dawson 































































































| of 1934. “To meet this growing demand, 
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Check-Up Would Educate 
Driver, Reduce Defects 


Chicago, June 28.—In a paper on 
compulsory motor vehicle inspec- 
tion, Col. Fred L. Dennis, director 
of highway safety, Bendix Prod- 
ucts Corp., suggests the 
practical type of safety check-up 
by municipalities and list equip- 
ment needed. 

In 1934, automobiles killed close 
to 36,000 persons, or about 100 a 


day. In the same year 954,000 
were injured, one every 33 sec- 
onds. Cars permanently injured 


100,000, or 275 a day. Such a toll, 
Dennis points out, demands that 
something be done. 
Man Failure 

Undoubtedly, the major cause 
of accidents is “man-failure,” 
Dennis believes. Accidents caused 
by poor brakes, light, steering de- 
fects, and other equipment, must 
be charged to the driver and not 
to the car. The automobile can- 
not think—the driver must be 
held responsible for such defects. 

Paul G. Hoffman, president of 
the Studebaker Corp., says that 
car manufacturers are doing their 
best to build safe vehicles. The 
modern car will do the bidding 
of its driver, he declares. Every 
known way to test cars for 
strength, safety, and response to 
control has been utilized by the 
manufacturer. 


Inspection Required 














most | 


Continuing, Dennis _ says, 
part: 
Twice a Year 
“Compulsory motor vehicle 


safety inspection is a plan made 
legal and obligatory by the pas- 
sage of a municipal ordinance re- 
quiring every motor vehicle op- 
erating upon the streets of your 
city to have its safety factors 
inspected and tested at least twice 
each year upon precision equip- 
ment owned and operated by the 
city. 

“Under this plan each motor 
vehicle receives exactly the same 
inspection and test upon the 
same equipment and by the same 
inspectors, thereby making the 
requirements for one and all ex- 
actly the same. 

“No repair work is done at the 
city inspection bureau, nor is it 
permissible for any employe of 
the bureau to suggest or recom- 
mend any repair shop or service 
station where an owner or opera- 
tor may have repairs, replace- 
ments or corrections made. 


Owner Gets O. K. 

“When the owner presents his 
vehicle for inspection, if the 
safety factors pass the safety 
standards established by the city, 
an official inspection certificate 
is affixed to the windshield of the 
vehicle indicating that such ve- 





in 


| Truck fheses Return 


| 
| 





Four sales executives of the Federal Motor 
5,000-mile trip. Left to right: 
Glasson, 





J. F. Bowman, vice- 
new business department manager; F 


Suggests _ Safety Inspection to Cut Traffic Toll 





Truck Co. who have just returned from a 
resident in charge of sales; R. F. 
per, sales manager, and W. W. 


Costello, assistant sales manager. 


period for which the certificate is 
good. 

“If a vehicle fails to pass in- 
spection, the owner is granted a 
certain number of days—usually 
three—in which to have the un- 
safe safety factors of the car re- 
paired, corrected or replaced and 








official inspection certificate af- 
fixed to the windshield is not 
permitted to operate upon the 
streets of the city—this of course 
after the owner has been notified, 
as provided for in the ordinance, 
to present his vehicle for inspec- 
tion. 


Good Impression 
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cipality one, two, three or four 
times each year; the number ‘of 
contacts being dependent upon the 
number of inspections per year 
established by the terms of the 
city ordinance which make com- 
pulsory inspections possible. 


“This personal contact gives op- 
portunity to make some elemen- 
tary test of the driver, and to 
give him some safety information; 
and send him away from the 
inspection with a clear conscious- 
ness that highway safety depends 
not on the vehicle alone, but much 
more so on the driver, his knowl- 
edge of traffic regulations and 
what his responsibility really is. 

“Through this personal contact, 
it is possible to bring the operator 
to a complete consciousness of the 
attention he owes to the main- 
tenance standards of the safety 
factors of his vehicle. He can 
be made to realize that he must 
think. He can be made to realize 
the awful results of “man failure.” 
Through personal contact it is 
possible to develop on the part of 
the driver a respect for traffic 
regulations and enforcement offic- 
ers. 


IN THIS 
CORNER 


(Continued from Page 6) 
ert Stuart, 25 East 26th Street, New 
York, would gladly make all ar- 
rangements to receive such donated 
trucks. 

Your co-operation 
definite contribution 
that is being done in the interests 
of Negro education and self-better- 
ment.-Wm. Jay Schieffein, chair- 
man, Board of Trustees of Tuskegee 
Institute, New York City. 


would be a 
to the work 


Artisans 

amused by Chris’ 
recording the use 
an agent for quiet- 


Inarticulate 


Not only am I 
June 15 column, 
of hamburger 


as 


ing the gears of used ears, but I 
find added value in the reference, 
because it calls up before me a 
parade of resources and dodges em- 
ployed by the old-time mechanic. For 
a consideration, sometimes mere 
friendship, they could and would 
display resourcefulness which ap- 
proached, if it did not amount to, 
genius. 

Do you recall, for instance, the 
use of sole leather, which could be 


had from any cobbler, as a substitute 
for this or that bearing which might 
be noticeably worn or, indeed, com- 
pletely chewed to bits? Who shall 
say how many tons of flaxseed meal, 
the sale of which contributed to the 
wealth of the American farmer, went 
into cooling systems before the ad- 
vent of more scientifically com- 
pounded anti-leak material? 

I wonder if anyone has ever made 
a census of the types and grades of 
material used for arresting a slip- 
ping cone clutch—everything from 


| baking powder to crushed rock. Who 


first used 600-W as a temporary off- 
set to worn rings and pistons? 

And speaking historically, has Reo 
been credited with developing the 
prototype of today’s air cleaner? 
Remember the knitted sock over a 
wire-screen form—one on each of 


|} two carburetors which nourished the 


two cylinders separately? 

While the pioneers of this industry 
are still alive, some enterprising re- 
porter with a sense of humor (you 
could do it—and WELL) might and 
ought to compile a most interesting 


volume, built around the admitted 
fact that country mechanics were, 
and are today, the most ingenious 
and the most resourceful artisans 
known to commerce. When the coun- 
try doctor fails, his responsibility 
for the job is written off, so to 


speak, but the bucolic Kettering must 
tinker the neighborhood vehicles un- 
til they totally disintegrate. And 
he does. 


Incidentally, nothing that was 
ever done to make a used car suit- 
able for a demonstration was over- 
looked, for a totally different reason, 


in the conduct of the Glidden tour. 


| And that would be another story, 
- a part of the same story.—John 
president, 
Cc hicago. 


Mehan, 
pa na Inc., 


Modern Dis- 





(Continued from Page 
of heat-treated! cut grease-sealing ring similar 
is of I-beam cross-/ a piston ring 


The front axle, 
carbon steel, 


section, 3 in. high by 2% in. wide. | 


The steering knuckle, steering 
arms and steering pivots are of 
special steel, the pivots moving in 
copper-lead bushings. The front | 
wheel bearings are of an im-| 
proved roller type. 

The full-floating rear axle has | 
a housing of the welded steel | 
square tube type. The brake} 
flanges are welded to the rear 
axle tube. The spiral bevel ring | 
gear is 14% in, in diameter, with 
a 23/16 in. face. Side play in the | 


ring gear is reduced by a special | 


thrust screw. The drive pinion 
is straddle-mounted and_ sup- 
ported in adjustable taper roller 
bearings. 

For the final drive the choice 
of three standard ratios 


is ef- | 


| 
fered: 7.4 to 1, 6.8 to 1 and 6.1666 


to 1. A double-reduction unit, 
ratio 8.21, is also available, as 
extra equipment. 


Reduction of leakage of lubri-| 


cant from the rear 


bearings is afforded by a _ step- 


axle wheel | 


| 
| 
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Dodge Offers New Line of Standard 3-Ton Trucks 


3 Standard Wheelbases | 
Available, 152-170-188" 


1) 
to | 
The ring is situ- | 
ated next to the larger diameter 


3-Ton Dodge Standard Chassis 


of the outer axle bearing and is | |@ 


compressed, like a piston ring, 
when it is made to enter the hub. 
Two inner and two outer axle 
bearings, two differential bear- 
ings, two outer and one inner 
pinion bearings are features of | 
the rear axle. Axle _ shafts | 
measure 111/16 in, at the center 
and 1.87 in. at the 16-spline end. 

Front and rear springs are 
semi-elliptic, of carbon molybde- 
num steel. The front springs} 
have their shackles in _ front. 
Through this arrangement, it is 
said, steering is steadied and 
wheel fight reduced. The steering 
system itself is the worm-and- 
sector type, with 23.2 to 1 ratio. 
The steering column is adjust- 
able and the steering wheel is 18 
in. in diameter. 

The power plant is a six-cylin- 
der L-head engine of 3% in. core 


170 in., and 188 in. 





by 5 in. stroke, having a piston 
displacement of 309.63 cu, in., an 
SAE or license rating of 31.54 h.p. | 


If a blowout 
does happen, 


this means SAFETY 


| Compression 





A How LIFE GUARD Tube looks inside tire during normal driving 


B Casing and outer tube 


spiked to cause made-to-order blowout 


Note that two-ply fabric- reinforced inner chamber remains intact. 
Car rides on this reserve of air until it can stop in safety 


N those terrifying moments 
I after a blowout the Goodyear 
LIFE GUARD Tube may mean 
the difference between safety 
and disaster, because it gives 
the driver those few precious 
seconds to stop, with the car 
under control. 


Without it — the tire becomes 
suddenly a twisting, shapeless 
mass, capable of sending a car 
lurching ditch-ward. 


With it— 


and a blowout becomes no more 


the tire deflates slowly 


dangerous than a slow leak. For 
the LIFE GUARD Tube is really 
and 


when the outer one is torn 


a tube within a tube — 


open, the extra inner chamber 


remains unharmed. 


THE GREATEST NAME 


Simple though this sounds, | 
Goodyear tested 1300 different | 
designs — deliberately staged | 
hundreds of blowouts, with | 
spikes, knives and dynamite—to | 
perfect the LIFE GUARD Tube. | 


Tires /ook just like other tires 
when equipped with LIFE- 
GUARD Tubes. They ride the 
same, steer the same, and inflate 
through a single valve. But — 
like safety glass and steel bodies 
— these tubes provide a price- 
less protection in an emergency. 
They also provide increased 
profits for dealers when installed 
in new cars. For complete 
information, write to Goodyear, 
Akron, Ohio or Los Angeles, 


California, 


_'N RUBBER 


LIFEGUARD TUBE 


1100 r.p.m. The cylinder block 
material is nickel chrome molyb- 
denum iron, and the compression 
ratio is 4.7 to 1. The drop-forged 
crankshaft, which is 369/32 in. 
long, weighs 100 lbs., has 12 coun- 


Rear wheel bearing lubricant in the new 

Dodge three-ton trucks is retained by an oil 

seal in the form of a step-cut ring similar to 
a piston ring. 


ter weights, and turns in seven 
bearings, the total contact area 
of which is 96.9 sq. in. Similarly, 
the camshaft, of hot rolled carbon 
steel, revolves in four bearings 
with a total area of 29.05 sq. in. 
Pistons are the steel strut, slot- 
ted skirt type. Piston material is 
a light weight aluminum alloy. 
is maintained by 


four compression and one oil 


control ring, all located above the | 
| piston pin. 





| from 


up to 205 in., are 


“*special.’” 


Oval head exhaust valves of 


high nickel chrome Tungsten al- | 


loy steel, seating on tool steel in- 
serts, and flat head 
of chrome nickel steel are used. 
All valve guides are removable, 
for quick servicing. The valve 
tappets, of cold-drawn steel, are 
of the mushroom type. 


Connecting rods are of I-beam 
section, with thin wall bearings 
of babbitt-lined steel at the big 
ends. The piston pins are clamped 
into the upper ends of the rods. 

Engine lubrication is obtained 
by oil pressure of 30 to 35 pounds, 
furnished by a pump driven from 
the camshaft and controlled by a 
relief valve. The pump forces oil 
to the main, connecting rod and 
camshaft bearings. Positive oil 
spray lubrication through indexed 
openings in the connecting rods 
is employed for the cylinder walls 
and the piston pins. An auto- 
matic filter 
engine. 

Water circulation is maintained 
by a belt-driven centrifugal pump 
which is said to force 10 gallons 


of water through the entire cool- | 
A fea- | 
ture of the engine cooling system | 
water tempera- | 
through which the | 
water is by-passed and prevented | 
the | 


ing system at 1,000 r.p.m. 


is a thermostatic 
ture control 


circulating through 











ECONOMY 


for 


AUTO DEALERS 


in the 


Unloading, Servicing, Delivery of Cars 
and Storage Facilities. 





A slight damage to one of your cars by negligent handling 
of inexperienced men will cause you more expense than the 


cost of our entire service. 


employing only trained men, we can do the job faster, better 


and more economically. 


FROM FREIGHT CAR TO YOUR DOOR 


A complete and unique service for the convenience of auto 
Faster, safer and more 


dealers. 


Service Includes 


Unloading of car 

Removal of straps 
Removal of motor chocks 
Installation of gas and oil 
Installation of water plugs 


All this and more —cheaper than you can do it yourself. 
you further details. 


Let us give 


Route your cars via New York Central R. R., GOth St. Yards 
Care Mellish 





Because we are specialists, 





economical 


Installation of bumpers 
Filling of radiator 
Checking for damage 
Mounting of spare 
Installation of battery 


Write or phone us today 





THE JAY A. MELLISH WAREHOUSES, Inc. 


312 West 60th St. 


N.Y. C. 


Columbus 5-6413 


| 13-in. 


| leading 





} Sth— 

} 4th 
Three standard wheelbases are offered in the new Dodge standard truck line—152 in., | 
Chassis of otill longer wheelbase, 


inlet valves | 


is mounted on the 





| main tank, 
| 1%-in. 


| the engine’s speed to 


| dual tires (9.00/20) is 89% 


| try 


| the school at Edgew 


radiator until it has reached the 


| normal temperature. 


A spring-cushioned clutch with 
single plate is used. The 
woven asbestos clutch facing has 
a friction area of 177.82 sq. in. 


| The clutch throw-out bearing is 


lubricated through a grease tube 
to the outside of the 
clutch housing. 

Five forward speeds and a re- 
verse are provided by the trans- 
mission which has a standard six- 
stud power take-off opening on 
the right side. All transmission 
gears are of molybdenum steel. 
The transmission ratios, together 
with the four final drives, give 


| the following combinations: 
Transmission 


Ratios 
direct 
1.478 
3rd —2.395 


2nd 
Ist 


Final-Drive Ratios 
6.8 6.166 
10.93 10.048 9.113 
17.723 16.28 14.767 
32.412 29.78 27.007 
56.292 51.54 46.738 
6.10 45.14 41.48 37.612 50.081 
A tubular propeller shaft with 
cross-and-trunnion type roller 
bearing universal joints are used. 
Four - wheel, booster - actuated 
hydraulics service brakes and a 
lever-controlled mechanical park- 
ing brake are provided. The hy- 
draulic service brakes are of the 
step-cylinder type, cylinder diam- 


7.4 8.21 


12.134 
19.662 
35.959 
62.231 


Reverse 


The front springs of the new Dodge trucks 

have their shackles in front instead of in the 

rear. Steering is said to be steadied through 
this arrangement. 


eter being larger for the rear 
shoe of each brake set-up in order 
to equalize the life of the brake 
lining on both shoes. The brake 
booster, of the vacuum-suspended 
type, has a bore and stroke of 
74 by 8 in. 

The fuel system comprises a 
camshaft-driven pump conveying 
fuel from a 25-gal. side-mounted 
through a filter, to a 
carburetor guarded by an 
air cleaner. A _ governor limits 
2,800 r.p.m. 


Included in the electrical sys- 


| tem are a 136 ampere-hour stor- 


age battery, a high-tension igni- 
tion coil, an automatically ad- 
vancing and retarding ignition 


| distributor, a generator of 21 am- 


peres capacity, a starting motor 
engaging with the flywheel rim 


| through a 13.77 to one gear ratio, 


vibrator-type horn, two-filament 
depressed beam type headlamps, 


| parking-light bulbs located inside 
| the 
| hydraulic pressure 


headlamps, light with 
switch con- 


indirect instrument 


stop 


trol, and 


| panel lighting. 


Tire equipment includes front- 


| tire sizes ranging from 8.25/20 


10-ply to 9.75/20 12-ply; rear tire 
sizes range from 8.25/20 10-ply 
dual to 9.75/20 12-ply dual. 

Over-all length of the 188-in. 
wheelbase model, including front 
bumper, is 275 3/16 inches; back 
of cab to end of frame is 161 
inches, and the width over the 
inches, 

Chassis prices start at $1,695 
list at factory, Detroit, for the 
152-inch wheelbase equipped with 
8.25/20 tires, duals rear. 


Ford Ser “rvice School 


Opens At Edgewater 


Detroit, June 28.—The first of 
a series of service schools to be 
held at various parts of the coun- 
has just been opened up at 
the Edgewater, N. J., branch of 
the Ford Motor Co. The term of 
rater extends 
from June 24 to Sept. 26. 

In addition to the service ope- 


| rators of the Ford dealers or- 
ganizations the sessions will be 


open for fleet operators superin- 
tendents and mechanics, inde- 
pendent garage men, vocational 
school instructors. 

















President’s Tax 
Proposal Brings 
Some Reactions 


By C. J. ALEXANDER 


New York, June 28.—Listed 
stocks of automotive companies 
this week entered new high 
ground for the year but most of 
them failed to hold their ground 
and declined moderately as Wall 
Street digested the Administra- 
tion’s new plans for taxation of 
corporation profits. 

Some holders of motor shares 
apparently picked the tax news 
as a good point at which to sell 
and take profits but what selling 
there was was absorbed in good 
fashion. There were no excep- 
tionally weak spots and some of 
the automotives actually contin- 
ued to advance on increasing de- 
mand. 


Make New Highs 


Among the more important 
stocks to make new highs prior 
to the reaction were Chrysler, 
Briggs, Borg-Warner, Eaton, Mid- 
land Steel, common and pre- 
ferred; Spicer, preferred; Fire- 
stone, first preferred; Briggs & 
Stratton, Marlin-Rockwell, Tim- 
ken Roller Bearing and Young 
Spring & Wire. General Motors 
touched 34, with one-quarter of 
a point of its year’s high, and 
many others came within striking 
distance of their 1935 tops. Cleve- 
land Graphite Bronze, a new- 
comer to the Exchange, also 
made a new high. Packard also 
was strong. 

E. G. Budd Mfg. took a place 
among the most active stocks of 
the week and approached its 
high for the year. Graham-Paige 
was an exception to the general 
trend, making a new low. 

See Dividends 


The concern over the govern- 
ment’s tax plans with respect to 
industrial profits came at a time 
when motor shares were going 
ahead on the prospects of favor- 


able earnings for the second 
quarter and for the last half of 
the year. 


It is being estimated in some 
of the leading financial houses 
that General Motors will earn 
around $2.50 a share in the full 
year, as against $2.00 for 1934. 
Previous forecasts had placed 
Chrysler’s net for the year at 
around $5.00 a share or better. 
Indications are, according to Wall 
Street estimates, that Eaton Mfg. 
will show $1.50 to $1.55 a share 
for the first half year, as against 
$1.44 for the full year 1934. 

Above Last Year 

The Automotive Daily News’ 
stock price averages for the week 
ended June 26 compared as fol- 
lows with the preceding week and 


the corresponding period of last 
year: 

Last This Year 

Week Week Change Ago 

24 Motors ........ 22.70 23.09 0.39 22.06 

10 Car-truck co's... 23.43 23.83 0.40 22.81 

10 Parts-accessories 23.12 23.46 0.34 18.29 

4 Tire-rubbers.... 13.59 13.85 0.26 19.26 

This was the first week in 


which the average price of the 
motors as a whole was above the 
corresponding period of last year 
for some months. It also was the 
first increase over a year ago for 
the car and truck group. Parts 
and accessory shares have been 


running ahead of the correspond- | 


ing 1934 periods for some weeks. 
Tire and rubber stocks continue 
well below the 1934 levels, al- 
though they continue to make 
gradual progress toward higher 
levels. 


Diesel Motor Up 


| 
The price average of the 24 
stocks was at the highest point | 


for every week of 1935 thus far 
except the first one and it would 
have been at a new high for the 
year had not there been a reac- 
tion on Wednesday, the day on 
which the averages were com- 
piled. 
Waukesha 
Motor have 
considerable 
ment circles 


Motor and Hercules 
been the object of 
interest in invest- 
recently due to the 








"eles interest being shown 
in the Diesel engine, which these 
companies make as well as gaso- 
line power plants. Hercules is 
listed on the New York Stock 
Exchange and Waukesha is on 
the Chicago board. Waukesha 
stock has risen from a depression 
low of 12 to above 90. 

The New York Stock Exchange 
admitted to the list on June 24 
the $1.00 par value stock of the 
Marlin-Rockwell Corp. of Dela- 
ware and on the same date sus- 
pended trading in the no par 
stock of Marlin-Rockwell of New 
York. The only change involved 
was in the incorporation and in 
the par value of the shares. 





Declare Dividend 


Muskegon Motor Specialties 
this week declared a dividend of 
25 cents on its class A preferred 
stock, payable July 10 to stock- 
holders of record July 5. This 
was equal to one-half of the regu- 
lar rate on the stock and repre- 
sents one-half of the accrual for 
the quarter ended Dec. 1, 1932. 
On May 4, 1935, a dividend of 50 
cents was paid, the first since 
June 1, 1932, when 50 cents was 
paid. 

Spicer Mfg. Co. declared 75 
cents a share on its preferred 
stock, the regular quarterly rate, 
payable July 15 to stock of record 
July 3. 


Auto Fan aa Sentan 


Reorganized by Hayes 


Jackson, Mich., June 28.—Auto- 
motive Fan & Bearing Co., manu- 
facturers of automotive fans and 
mufflers, industrial fans, aircraft 
wheels and brakes, has been re- 
organized, and is now the Hayes 
Industries, Inc. All assets, patent 
rights and goods will be taken 
over by the new company. 

C. B. Hayes, new president and 
general manager, was formerly 
head of Hayes Wheel Co., and is 
a director of Kelsey-Hayes Wheel 
Co. Charles Hollerith remains as 
vice-president and director of en- 
gineering. E. C. Hetherwick, sec- 
retary-treasurer, was also form- 
erly connected with Hayes Wheel 
Co. as auditor. These three, with 
John W. Miner and Don T. Mc- 
Kone, make up the new direc- 
torate. 
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Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 29, 1935 


Motor Shares Hit New High Mark For Current Year 





New York, June 28, 3:30 P.M.—Motor stocks were fraction- 


ally higher today in the average. 
changed from yesterday and Chrysler was slightly higher. 
Parts and accessory and tire company shares showed more 
Trading was quiet, with a firm 


plus than minus signs. 
undertone. 





General Motors was un- 








New Mullins Set-Up 
Paves Way to Profits 


Cleveland, O., June 28.—Mullins 
Manufacturing Co., with the new 
capital structure approved by 
stockholders and earnings run- 
ning at a good rate, has the way 
paved for a resumption of divi- 
dends on the preferred stock, al- 
though under the new capital 
set-up dividends will not be paid 
until the year-end. 

May brought a slight drop in 
operations, and a consequent re- 
duction in profits, with earnings 
amounting to around $53,000 
after depreciation and charges, 
except federal taxes, compared 
with profit of around $72,000 in 
April. For the first five months 
profits have amounted to about 
$251,000 before taxes, or in excess 
of the $201,425, which is the 
amount of the dividend that can 
accrue to the new $7 preferred 
stock if earned. 


Budd Plan Approved 
At Stockholders Meet 


Philadelphia, June 28.—Stock- 
holders of the Edward G. Budd 
Mfg. Co. at the adjourned annual 
meeting approved a plan to give 
stockholders options to buy two 
shares of common stock for each 
three shares held. One-third of 
the options are to buy common 
stock at $5 a share, one-third at 
$7 and one-third at $9. They 
are for a period of nine months, 
with extensions under certain 
conditions up to 15 months. 

Common stockholders of rec- 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JUNE 28, 1935 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
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ord July 15 will be entitled to the 
options. 
Stockholders will be asked to 





waive half of the options they 
receive under the plan in order 
to grant the banking house of 
Ladenburg, Thalmann & Co. op- 
tions to buy 300,000 shares of 
common stock. Large stockhold- 
ers have already waived their 
rights to half of their options, it 
was stated at the meeting. There 
is no compulsion to waive the 
option rights and individual waiv- 
ers are requested by the company. 


Recommend Barnickol 
Marmon Motor Trustee 


Indianapolis, Ind., June 28. — 
Appointment of Ferd Barnickol 
as permanent trustee of the re- 
organization of the Marmon Mo- 
tor Car Co. will be recommended 
by Carl F. Wilde, referee in bank- 
ruptcy in Federal court. 

The recommendation will be 
made by Judge Robert C. Baltzell 
and is based on results of a vote 
by stockholders. 





Favorable Prospects 
Bring Rise in Stock 
Muskegon, Mich., June 28.—A 
combination of favorable pros- 
pects for the coming year is 
believed responsible for the re- 
cent rise of the Campbell, Wyant 
& Cannon Foundry Co. stock to 
about $19 a share from a record 

low of $2 a share in 1933. 
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Goodyear Will 
Buy Out Kelly- 
Springfield Tire 


Baltimore, Md., June 28.— At- 
torneys representing holders of 
securities of the bankrupt Kelly- 
Springfield Tire Co. and repre- 
sentatives of the Goodyear Tire 
and Rubber Co. have agreed on a 
modification of the plan whereby 
Goodyear would take over Kelly- 
Springfield, Harry N. Baetjer, at- 
torney, told Judge W. Calvin 
Chesnut in the Federal court. 

A plan of reorganization in- 
volving the sale to the Goodyear 
company had been proposed by 
each of two groups, but objec- 
tions to both plans arose. These 
differences have been ironed out, 
Baetjer said. 

Noteholders will receive 80 per 
cent of the face value of their 
securities in cash; preferred 
stockholders $13 in cash for each 
share of Kelly-Springfield and an 
exchange of two shares of Good- 
year for each five shares of 
Kelly-Springfield, while common 
stockholders will get 62 cents a 
share in cash and one share of 
Goodyear stock for each 25 
shares of Kelly-Springfield. 

In addition, common stockhold- 
ers will benefit from any sums 
received through a suit pending 
against the government for al- 
leged overpayment of income 
taxes. They will benefit also 
from any moneys left from $250,- 
000 set aside for special claims, 
after the claims are paid. 

Judge Chesnut said he would 
sign a decree setting July 2 for 
a hearing on an amended plan 


for reorganization of Kelly- 
Springfield. 
Stewart-Warner, 


Bendix Aviation 
Indicate Profit 


Chicago, June 28.—Bendix Avi- 
ation Corp. and Stewart-Warner 
Corp., nearing the end of the 
most profitable six months since 
1929, indicate probable profits 
about 35 per cent ahead of the 
same period last year, and within 
10 per cent of their aggregate net 
profit for the entire year 1934. 

Borg-Warner, another local au- 
tomobile parts maker, leads in 
probable profits. It resumed pay- 
ments on its common stock in 
December, 1933, with a payment 
of 25 cents, the first since Apr. 
1, 1932. On Apr. 1 this year the 
company placed its common on 
a $1.50 annual basis with declara- 
tion of a quarterly payment of 
37% cents a share. 

Stewart- Warner has paid no 
dividends since Nov. 15, 1930, but 
the company’s profits in the last 
year and a half have placed it in 
a comfortable cash position. It 
is expected by many that the 
question of dividend paying will 
come up at the directors meeting 
scheduled for late in July. 

Bendix Aviation, which has 
made no payments since Apr. 1, 
1932, also shows a_ substantial 
gain in profits and might easily 
turn in the best six months’ rec- 
ord since 1929. 

American ‘Austin 

Butler, Pa., June 28.—An offer to 
take over the American Austin Car 
Co. here has been made by attor- 


neys for R. S. Evans, Atlanta, Ga., 
auto executive, and Martin Tow, 
Buenos Aires millionaire. Evans 


and Tow are seeking Federal Court 
permission to operate the plant. 
Ronald H. Blackie, maintenance su- 


perintendent, said there has been 
no sale. 
Nash Dividend 
Kenosha, Wis., June 28.— Nash 


Motors directors today declared 25- 


cent quarterly dividend, payable 
Aug. 1 to stockholders of record 
July 15. Quarter ending May 31 


showed loss of $556,310.09, after de- 
ducting expenses and taxes. Loss 
included expense of bringing out 
1936 LaFayette series. 





DEALERS AMAZED Al 


Ch? - 





DODGE TRUGK PROFITS! 


Report Steadily-Increasing Sales As 
“More-For-The-Money” Features 
Win Truck Buyers in Major Markets! 





“$17,000 VOLUME—ONE MONTH” 


“Our truck department is certainly a valuable asset 
to our Dodge franchise, and has been one of the most 
profitable departments in our business,” writes L. A. 
James, President, James Motor Company, Denver, 
Colo. ‘‘During one month, we did a net volume of 
over $17,000 in this one department alone.” 





GUY WOODWARD 


“VOLUMENEVER LESS THAN 30%” 


‘‘We feel the present line of Dodge trucks far sur- 
passes anything heretofore built by Dodge. Our 
truck sales have never been less than 30% of our 
volume. Together with the truck service and truck 
parts business, it is needless to say that this end of 
the business has been most profitable.” — Guy Wood- 
ward Washington, Pa. 





“TYUBLIC acceptance wonderful”... “41% of 

our gross profits from Dodge trucks”... 
“Truck profits cover our overhead ”’ ... “ Profit- 
able year ‘round business”... “Sales come 
easier now than ever” ...reports pouring in 
from dealers all over the 
country tell the same story 
of increasing sales and 
profits from Dodge trucks. 


And the reason is simple. 
Dodge trucks have always 
been famous for economy, 
dependability and long life. 
Truck buyers who com- 
pare values today in the devore’cks in the lowest 
low price field are simply -_ 
amazed at Dodge extra 


field! 


price 





value. For the 1935 Dodge trucks are literally 
packed with extra high-priced features that save 
owners money all the way through. Yet Dodge 
trucks are now priced down with the lowest! 


3-Ton Dodge Just Announced 


Write today and get full 
details of this Dodge truck 
line. You will find it meets 
the needs of practically 
every truck buyer, from 
commercial car users to 
prospects for the great new 
Dodge 3-ton model just an- 
nounced. See for yourself 
why Dodge dealers every- 
where report skyrocketing 
truck sales and profits. 


SOARING TRUCK SALES, PLUS 2-WAY 
PASSENGER CAR PROFITS, MAKE DODGE 
AND PLYMOUTH FRANCHISE UNIQUE! 


NE look at the facts will show you why the Dodge and 

Plymouth franchise offers dealers by far the broadest 
money-making opportunity in the industry. In addition to 
rapidly-growing truck sales, Dodge and Plymouth dealers 
enjoy more than 95% coverage in the popular-priced passen- 
ger car market with two fast-selling lines of motor cars that 
are sweeping the country — winning greater public preference 
than ever before because of the sensational new economy, 
safety and riding comfort they provide! Sales, today, are at 
the highest peak in ten years! 


With its long, 21-year record of success and leadership, the 
Dodge policy of friendly, helpful cooperation has made this 
franchise unrivalled for steady profits and growth. Respon- 
sible merchants can obtain complete facts about this triple 
franchise by writing to A. vanDerZee, General Sales Man- 
ager, Dodge Division—Chrysler Motors, Detroit, Michigan. 


“Our Dodge retail deliv- 
eries in 1935 are 105% 
ahead of same period last 
year and equal first 8 
months of 1934. Buyers are 
recognizing Dodge re- 
markable economy.’’— 


E. J. Horton, Inc., Roches- 
ter,N. Y 


E. J. HORTON 


“1934 broke all sales rec- 
ords in our 21 years in 
automobile business. To 
date in 1935 we have an 
increase of 145% over 
same period 1934."'—The 
Trew Motor Company, 
Washington, D. C. 





GEO. H. THORNTON 


JOSEPH B. TREW 


“Dodge famous features, 
plus remarkable economy, 
enabled us to secure rec- 
ord-breaking volume for 
1935, even in excess of tre- 


mendous increase last 
year." — Thornton-Fuller 
Company,Philadelphia, 


Penna. 








